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DIXIE  PRESS  MEETS. 

BIG  GATHERING  OF  NEWSPAPER 
PUBLISHERS  HELD  AT  LOUIS¬ 
VILLE,  KY.,  THIS  WEEK. 

Robert  Brown  Elected  President  end 
Victor  Henson,  Vice-President — 
Speeches  by  Henry  Wntterson  and 
Melrille  E.  Stone — Canadian  Reci¬ 
procity  Endorsed — Rate  on  Whisky 
and  Beer  AdTertising  Advanced. 
The  Southern  Newspaper  Publishers’ 
Association  met  in  Louisville  June  13- 
U  and  held  the  most  successful  conven¬ 
tion  of  its  history.  Among  the  notable 
speakers  were  Henry  VVatterson  and  Col 
Melville  E.  Stone. 

R.  W.  Brown,  “Bob”  Brown,  as  he  is 
known  all  over  the  United  States,  was 
elected  president  for  the  coming  year, 
and  Knoxville,  Tenn.,  was  selected  as 
the  next  meeting-place.  Other  officers 
elected  were  as  follows; 

Victor  H.  Hanson,  Birmingham  News, 
vice-president;  George  H.  Brunson,  Jr., 
Greenville  (S.  C.)  News,  secretary  and 
treasurer. 

The  following  were  elected  members  . 
of  the  executive  committee :  W.  M.  I 
Clemens,  of  the  Memphis  News  Scimi¬ 
tar;  Frederick  I.  Thompson,  of  the  Mo¬ 
bile  Register;  Curtis  B.  Johnson,  Knox 
ville  Sentinel ;  A.  F.  Sanford,  Knoxville 
Journal  and  Tribune;  F.  W.  R.  Hinma 
Jacksonville  (Fla.)  Times-Union;  Rob¬ 
ert  H.  Jones,  of  the  Asheville  Citizen. 
The  officers  also  are  members  of  this 
committee. 

The  social  attention  which  the  Louis¬ 
ville  newspapers  gave  to  their  visitors 
was  especially  delightful.  The  Louisville 
Post  gave  a  luncheon  in  their  honor  in 
the  Seelbach  Rathskeller  Wednesday 
noon;  the  Courier-Journal  and  Times 
spread  a  banquet  at  the  Country  Club 
Tuesday  evening,  and  the  delegates  were 
the  guests  ol  the  Louisville  Convention  | 
and  Publicity  League  Tuesday  noon  and  | 
at  one  of  the  numerous  amusement  i 
parks  for  vaudeville  and  a  Bohemian  ] 
supper  Tuesday  evening,  and  the  League  | 
officials  filled  in  the  gaps  between  ses¬ 
sions  with  pleasing  entertaining.  The 
ladies  who  attended  the  convention  were 
constantly  entertained  in  automobile  par¬ 
ties  and  otherwise,  after  the  fashion  of 
Louisville  entertainment. 

WHO  “bob”  brown  is. 

Mr.  Brown,  the  new  president  of  the  , 
association,  is  Past  Grand  Exalted  Ruler  | 
of  the  Elks,  managing  director  of  the  ! 
Louisville  Convention  and  Publicity  1 
League,  managing  editor  of  the  Louis-  j 
ville  Times  and  an  officer  in  a  score  or  I 
more  of  city.  State  and  national  asso- 1 
ciations  of  a  semi-public  character,  and  i 
is  one  of  the  best-known  newspaper  men  ! 
in  America.  I 

Earnest  attention  was  given  by  the ' 
visitors  to  their  business  sessions.  A  le-  i 
cided  stand  was  agreed  upon  in  suppres¬ 
sing  “undesirable  advertising.”  Nearly 
every  delegate  reported  that  his  paper 
had  several  years  ago  taken  a  positive 
stand  against  accepting  any  advertising 
of  a  suspected  fraudulent  nature — any 
advertising  oflfering  something  of  value 
for  nothing.  They  decided  at  this  year’s  j 
meeting  to  restrict  advertising  still  fur- 1 
ther,  especially  in  regard  to  medical  ad-  i 

(Cotilinued  on  page  2.) 


ARTHUR  CAPPER, 

PIBLISHER  OF  THE  TOPEKA  CAPITAL,  WHO  ANNOUNCES  HIS  CANDIDACY  FOR  THE 
NOMINATION  FOR  GOVERNOR  OF  KANSAS. 


CHURCH  BILL  VETOED. 

Illinois  Measure  Prohibited  Publica¬ 
tion  of  Details  of  Assassinations. 

Governor  Deneen,  of  Illinois,  has  ve¬ 
toed  the  Church  bill,  which  would  have 
prohibited  the  publication  of  details  of 
crimes  and  assassinations.  The  veto 
message  reads: 

“In  my  judgment  this  bill  is  an  un¬ 
warranted  interference  with  the  liberty 
of  the  press  in  a  matter  in  which  its 
legitimate  exercise  is  often  of  great  im¬ 
portance  to  the  public  and  the  adminis¬ 
tration  of  the  criminal  laws  of  the  State. 
I  am  constrained  to  withhold  from  the 
hill  my  approval." 

Clark  Buys  Arkansas  Paper. 

Elner  Clark,  for  nearly  four'  years 
business  manager  of  the  New  Orleans 
Item,  has  purchased  the  Little  Rock, 
Arkansas,  Democrat. 

New  Texas  Daily. 

The  Cameron  (Tex.)  Daily  Enter¬ 
prise  made  its  appearance  last  week. 
Ben  L.  Grimes  is  the  publisher. 


BLETHEN  FILES  UBEL  SUIT. 


Seattle  Publisber  Brings  Action 
Against  Post-Intelligencer  Officers. 

Col.  Alden  J.  Blethen,  editor  of  the 
Seattle  Times,  has  brought  action  for 
criminal  libel  against  Erastus  Brainerd, 
editor  of  the  Post-Intelligencer ;  Sena- 
j  tor  John  L.  Wilson,  president  of  the  j 
Post-Intelligencer  C  i.,  and  William 
j  Wallace  Chapin,  general  manager  of  the 
paper. 

The  charge  is  based  on  an  editorial 
that  appeared  recently  in  the  Post-In-  ; 
telligencer,  commeting  upon  the  indict¬ 
ment  of  Colonel  Blethen  by  the  Grand 
Jury. 

Will  “Purify”  Posters. 

The  Poster  Printers’  Association  of 
America,  comprising  thirty  large  firms, 
in  session  at  Baden,  Ind.,  last  week,  de¬ 
cided  to  discontinue  printing  posters  of 
an  offensive  character  or  which  ridicule 
religion.  The  action  was  taken  at  the 
request  of  the  American  Federation  of 
Catholic  Societies,  one  of  the  most  in¬ 
fluential  church  associations  in  the 
United  States. 


!  CAPPER  FOR  GOVERNOR. 

TOPEKA  CAPITAL  PUBUSHER  A 

CANDIDATE  FOR  KANSAS 
CHIEF  EXECUTIVE. 

Yielding  to  the  Urgent  Requests  of 
Leading  Republicans  He  Formally 
Enters  the  Lists — Promises  to  Give 
the  State  a  Business  Administra¬ 
tion — Principles  for  Which  He 
Stands. 

■■Vrthur  Capper,  publisher  of  the  To¬ 
peka  (Kan.)  Capital  and  the  Farmers’ 
Mail  and  Breeze,  on  Tuesday  formally 
announced  that  he  would  be  a  candi¬ 
date  for  the  Republican  nomination  for 
,  Governor  of  Kansas  at  the  primary  to 
■  be  held  next  year. 

I  Mr.  Capper  has  never  before  been  an 
aspirant  for  public  office,  and  would  not 
have  thought  of  seeking  this  nomina- 
,  tioit  had  he  not  been  urged  to  do  so  by 
i  a  large  number  of  the  leading  Repub- 
I  licans  of  the  State.  It  was  not  until 
;  he  had  consulted  voters  in  all  parts  of 
Kansas  that  he  finally  decided  to  enter 
I  the  lists. 

I  In  his  formal  announcement  he  says 
that  he  has  been  interested  in  progres- 
i  sive  Republicanism,  not  as  a  game  of 
political  advantage,  not  for  the  purpose 
i  of  furthering  the  interests  of  any  fac- 
;  tion  nor  to  advance  the  fortunes  of  in- 
;  dividuals,  but  as  a  means  of  working 
out  sound  policies  of  government,  of 
correcting  the  abuses  that  have  arisen 
and  of  promoting  the  rights  and  the 
prosperity  of  all  the  people. 

HIS  VIEWS  ON  THE  POSITION. 

Continuing,  Mr.  Capiier  says :  “As  a 
Republican  candidate  for  Governor,  deep¬ 
ly  interested  in  Republican  success  as  tl>e 
best  means  of  furthering  the  policies  in 
which  I  believe  I  shall  stand  squarely  for 
measures  which  I  regard  as  vitally  nec¬ 
essary  to  clean,  efficient,  progressive, 

,  popular  government.  I  believe  in  the 
strictest  accountability  of  the  executive 
I  to  all  the  people,  and  if  I  am  elected  Gov- 
I  ernor  I  shall  be  under  obligations  solely 
I  to  the  people  to  give  the  people  a  busi- 
!  ness  administration,  with  tne  same  strict 
1  .attention  to  economical  expenditure  of  the 
=  I  public  money  I  employ  in  my  own  busi- 
I  oess.  I  believe  that  every  man  who 
;  draws  a  dollar  from  the  State  Treasury 
should  render  full  service  in  return. 

“I  was  born  in  Kansas ;  I  have  lived 
here  all  my  life ;  and  every  interest  I 
'  have  is  centered  in  Kansas.  Whatever 
measure  of  success  I  have  achieved  in 
e  life  has  come  to  me  as  a  citizen  of  Kan- 
f  sas.  1  have  unbounded  pride  in  the  State 
,  and  unlimited  confidence  in  its  future.  I 
have  done  what  I  could  for  a  better  and 
greater  Kansas. 

e  I  “My  continuous  residence  at  the  Capi- 
tal  of  the  State  for  over  twenty-six  years 
I  .has  given  me  unusual  opportunity  to  be- 
c  come  thoroughly  familiar  with  every  de¬ 
partment  of  the  State’s  business.  I  have 
1  been  a  Republican  ever  since  I  could  vote 
,  and  am  proud  of  the  record  made  by  my 
'  i  party  in  the  State  and  in  the  nation. 


PUBLIC  IDEALS. 

“I  have  advocated  certain  principles 
and  certain  ideals  of  public  service  and 
1  have  endeavored  to  live  up  to  these 
ideals  and  these  principles. 

“I  will  make  no  brass  band  campaign 
for  this  office.  As  a  candidate  I  shall 
go  before  the  people  with  nothing  more 
than  a  plain,  straightforward  platform 
of  the  things  I  believe  my  business  ex¬ 
perience  ^uips  me  to  do,  and  my  pledges 
will  be  limited  to  those  I  think  I  can 
bunestly  fulfill. 

“If  1  become  Governor  I  will  take  the 
office  untrammeled  by  a  single  promise, 
expressed  or  implied,  save  my  public 
promises  to  the  voters.  I  do  not  care 
to  be  elected  Governor  if  to  do  so  I  must 
enter  into  any  relatioos  with  any  person ; 
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any  political  factions  or  any  business  in¬ 
terests  uhich  will  make  it  impossible  for 
me  to  serve  the  publ.c  properly. 

“I  want  it  understood  th;.t  I  am  not 
runuiujt  as  the  candidate  of  a  faction. 
1  solicit  the  supiwrt  of  all  Kepublicans 
regardless  of  their  former  affiliations,  and 
promise  them  that  if  elected  1  shall  be 
tJovernor  for  all  factions  and  for  all  the 
people,  and  shall  administer  the  iiowers 
entrusted  to  me  without  favoritism  and 
without  prejudice  toward  any.” 

■The  Republican  newspapers  of  the 
State  are  a  unit  in  saying  that  Mr.  Cap¬ 
per  would  make  a  first-class  governor, 
and  have  promised  him  their  hearty  sup¬ 
port. 

capi'er's  career. 

Capper’s  rise  has  been  rapid  but 
healthy.  Twenty-six  years  ago  he  went 
to  Topeka  and  began  work  on  the  Cap¬ 
ital  as  a  typesetter.  Later  he  became  a 
reporter  to  then  city  editor.  He  spent 
two  years  on  Xew  York,  Chicago  and 
Washington  papers  for  the  purpose  of 
learning  all  he  could  about  the  news¬ 
paper  publishing  business.  He  then  re¬ 
turned  to  Topeka  and  purchased  the 
Capital,  which  at  that  time  was  heavily 
involved. 

Under  his  administration  the  volume 
of  business  increased  by  leaps  and 
bounds.  Then  he  purchased  several 
agricultural  publications.  In  order  to 
bring  all  of  them  under  one  roof,  Mr. 
Capper  erected  what  is  considered  the 
finest  newspaper  office  building  west  of 
the  Mississippi  river,  rietween  300  and 
500  persons  are  employed  in  editing, 
printing  and  mailing  the  Capper  publica¬ 
tions. 

BIG  ADVERTISING  RETURNS. 

Colorado  GeU  $1,S00,000  for  $5,000 
Investment. 

.Alfred  Patek,  secretary  of  the  Colo¬ 
nial  Bureau  of  Immigration,  has  writ¬ 
ten  to  T.  W.  LcQuatte,  president  of  the 
Des  Moines  Admen’s  Qub  that  by  an 
investment  of  $5,000  in  scientific  adver¬ 
tising  “we  have  on  record  to-day  actual 
sales  with  the  names  of  the  parties  buy¬ 
ing  and  the  locations  in  which  they 
bought  totaling  over  $1,500,000.” 

Mr.  Patek  further  said :  “This  is  what 
we  were  able  to  trace  and  probably  rep¬ 
resents  about  twenty-five  per  cent,  of 
the  results  actually  obtained.” 

Part  of  this  advertising  appropriation 
of  $5,000  was  spent  with  Des  Moines 
farm  papers. 


Ho*  GraaU  Eight  Hour  Day. 

R.  Hoe  &  Co.,  printing  press  manu¬ 
facturers,  whose  machinists  have  been 
on  strike  since  May  1  for  an  eight-hour 
day,  announced  Wednesday  that  they 
were  willing  to  grant  the  demand.  No¬ 
tices  were  posted  about  the  works  read¬ 
ing  in  part  as  follows:  “We  hereby 
give  notice  that  R.  Hoe  &  Co.,  in  New 
York  City,  will  continue  on  a  nine-hour 
basis  until  June  1,  1912;  the  following 
year  an  8H-hour  scale  will  be  observed, 
and  the  year  after  an  eigbt-hour  scale." 


HAND,  KNOX  &  COMPANY 

Newspaper  Representatives 

with  offices  in 

NEW  YOBK  ATLANTA  CHICA«0 

We  will  be  glad  to  call  on  or  cor¬ 
respond  with  manufacturers  with  a 
view  of  aiding  them  in  the  solution 
of  their  advertising  problems.  Our 
twenty  years  of  experience  in  this 
field  has  given  us  a  knowledge  diat 
may  make  you  money. 


DIXIE  PRESS  MEETS. 

(Continued  from  page  1.) 

vertising  and  semi-obscene  advertising — 
in  short,  to  make  the  advertising  col¬ 
umns  of  their  papers  as  clean  as  the 
news  columns. 

In  a  general  discussion  it  was  prac¬ 
tically,  though  informally,  agreed  to 
charge  a  50  per  cent,  higher  rate  for 
beer  and  whiskey  advertising  than  for 
other  commercial  advertising,  not  on  the 
ground  that  liquor  ads  are  objectionable 
per  se  but  that  many  advertisers  insist 
that  their  advertisements  be  not  placed 
on  the  same  page  with  liquor  ads. 

CANADIAN  RECIPROCITY. 

Every  phase  of  publishing  a  news¬ 
paper  was  discussed  and  ideas  were  lib¬ 
erally  swapped.  By  unanimous  action 
the  association  adopted  a  resolution  call¬ 
ing  upon  Southern  Senators  and  Rep¬ 
resentatives  to  support  the  Canadian 
Reciprocity  bill.  The  full  text  of  the 
resolution,  introduced  by  Bruce  Halde- 
man.  president  of  the  Courier-Journal 
Co.,  follows: 

Resoh'td,  By  the  members  of  the  Southern 
Newspaper  Publishers’  Association  in  conven¬ 
tion  assembled: 

That  we  urge  upon  the  Senators  from  the 
Southern  States  to  vote  for  the  Canadian  Reci¬ 
procity  bill  now  before  the  Senate.  We  re¬ 
quest  this:  First,  because  we  believe  that  the 
reciprocity  measure  will  prove  beneficial  to  all 
the  people  of  the  United  States.  We  also  urge 
the  Southern  Senators  to  support  the  measure 
on  account  of  the  provisions  in  the  bill  re¬ 
garding  print  paoer  and  wood  pulp,  not  be¬ 
cause  we  are  asking  special  leipslation  for  our 
own  benefit,  but  because  we  bmive  these  meas¬ 
ures  to  be  fair  to  the  manufacturers  of  print 
paper  in  this  country  as  well  as  to  the  newrs- 
papers,  for  the  reasons  so  clearly  elucidated 
by  the  President  in  his  Chicago  speech.  The 
exactions  to  which  the  newspaper  publishing 
industry  of  the  country  has  been  subjected 
are  so  manifest  that  one  of  the  foremost  Re¬ 
publican  opponents  of  the  reciprocity  measure, 
who  submitted  a  minority  report  to  the  Senate 
yesterday  opposing  the  bill,  conceded  that  the 
publishers  have  been  subjected  to  extortions 
and  have  been  forced  to  conduct  their  businesa 
under  conditions  which  are  intolerable.  This 
Senator,  as  a  member  of  the  Finance  Commit¬ 
tee,  had  heard  all  of  the  evidence  submitted  to 
that  committee,  and  bis  conclusion  is  added 
evidence  of  the  justice  of  this  portion  of  the 
reciprocity  bill. 

Mr.  Watterson  received  an  ovation 
when  he  appeared  before  the  convention 
Wednesday  morning  and  again  at  the 
banquet  Wednesday  evening. 

Mr.  Watterson  said  that  the  Southern 
newspaper  was  handicapped  by  reason 
of  the  large  negro  population  and  by 
the  defective  railroad  systems.  He  said 
that  the  highly  efficient  railway  sys¬ 
tems  of  the  North  and  the  East  were  a 
great  help  to  the  modem  newspaper. 

TTie  g;reat  shortcomings  of  the  news¬ 
paper,  declared  Mr.  Watterson,  was  the 
lack  of  respect  for  the  respectables. 
He  said  that  improvement  might  be 
made  by  improving  the  self-respect  of 
the  newspaper. 

Going  into  the  business  management 
of  the  newspaper,  Mr.  Watterson  said 
that  the  editorial  room  and  the  count¬ 
ing  room  never  could  be  separated  with 
benefit  either  to  the  paper  or  to  the 
public  He  declared  that  the  counting 
room  can  be  just  as  clean,  upright  and 
honest  as  any  editorial  room. 

George  C.  Hitt,  of  the  Indianapolis 
Star,  discussed  the  ethics  of  a  news¬ 
paper.  He  declared  that  the  greatest 
asset  of  a  newspaper  is  its  character, 
and  followed  this  by  stating  that  there 
should  be  no  deceit  and  no  false  state¬ 
ments  or  attitudes. 

A  FAULT  TO  BE  AVOIDED. 

He  concurred  in  the  thought  of  Henry 
Watterson,  expressed  in  a  speech  made 
several  months  ago,  that  the  affairs  of 
individuals  are  looked  into  too  closely 
by  some  newspapers. 

In  concluding  he  urged  that  there 
should  be  a  more  generous  rivalry 
among  the  newspapers  of  the  cities. 
He  declared  that  there  had  arisen  be¬ 
tween  some  papers  a  bitter  rivalry, 
and  he  dcploc^  tbi«  condition  of  af¬ 


fairs.  He  urged  greater  co-operation 
among  newspaper  publishers,  and  said 
that  each  one  should  belong  to  the 
.\merican  Newspaper  Publishers’  -Asso¬ 
ciation  and  take  part  in  the  meetings 
of  this  body  and  benefit  .through  the 
interchange  of  ideas. 

ABOUT  THE  WATERWAY. 

John  A.  Fox,  of  Washington,  direc¬ 
tor  of  the  Rivers  and  Harbors*  Con¬ 
gress,  in  addressing  the  convention  de¬ 
clared  that  if  the  co-operation  of  the 
press  could  be  secured  to  assist  in  work¬ 
ing  to  get  the  appropriation  for  national 
harbors  it  woul-1  be  assuredly  made. 
He  spoke  of  the  interest  which  papers 
over  the  South  had  in  rivers  in  the  sec¬ 
tions  in  which  they  are  located,  and 
gave  this  as  a  reason  why  they  should 
try  to  secure  the  appropriation.  He 
said  that  there  was  about  $390,000,000 
worth  of  work  to  be  done  and  the  pos¬ 
sibility  of  doing  this  at  the  rate  of  ^0,- 
000,<k)(t  per  year. 

Mr.  Fox  thought  that  a  good  thing 
would  be  to  have  the  congress  send 
to  the  papers  articles  about  rivers  in 
the  sections  near  where  the  papers  are 
located. 

Mr.  Fox  introduced  S.  A.  Thomp¬ 
son,  special  writer  for  the  National 
Rivers  and  Harbors’  Congress,  who 
spoke  interestedly  for  several  minutes. 
He  compared  the  cost  of  freight  trans¬ 
portation,  stating  that  if  the  62,000,000 
tons  of  freight  which  passed  through 
the  Suez  Canal  last  year  had  been 
shipped  by  rail,  it  would  have  cost  $365,- 
000,000  more  than  was  paid  for  the 
transportation  through  the  canal. 

CO-OPERATION  URGED. 

Grosvenor  Dawe,  of  the  Southern 
Commercial  Congress,  made  a  splendid 
address  before  the  meeting,  in  which 
he  urged  co-operation  between  the  pub¬ 
lishers  of  the  South  and  the  Southern 
Commercial  Congress.  He  urged  that  a 
committee  be  appointed  from  the  mem¬ 
bership  of  the  association  to  affiliate 
with  the  congress,  emphasized  the  close 
relation  of  the  publisher  with  the  de¬ 
velopment  of  the  South  and  urged  the 
association  to  pledge  itself  as  favoring 
the  work  of  the  congress,  or,  in  other 
words,  to  indorse  its  work. 

The  speaker  mentioned  the  gp’eat  re¬ 
sources  of  the  South,  including  coast 
line,  navigable  streams,  water  powers, 
rainfall,  wet  lands,  soils,  growing  hours, 
forests  and  minerals.  He  declared  that 
none  of  these  resources  was  developed 
as  it  should  be  to  bring  the  South  into 
its  true  position  as  the  best  section  of 
the  country. 

Mr.  Dawe  stated  that  Holland  had 
two  resources,  coast  line  and  wet  lands, 
which  had  been  developed,  and  that  the 
country  had  become  a  great  nation. 
“boost  the  south,”  says  DAWE. 

One  of  the  statement  which  Mr.  Dawe 
made  was  that  the  South  had  been  sepa¬ 
rated  from  national  guidance  from  the 
time  of  the  war  between  the  States  to 
the  present  day. 

Mr.  Dawe  urged  that  the  publishers 
of  the  Southern  papers  “play  up”  the 
advantages  of  the  South  and  to  re¬ 
lieve  the  misapprehension  which  exists 
over  the  country  to-day  as  relating  to 
the  question  of  the  South  as  a  desirable 
place  to  live. 

During  his  address  Mr.  Dawe  men¬ 
tioned  four  great  meetings  of  the  South¬ 
ern  Commercial  Congress  which  it  is 
proposed  to  be  held  during  the  next 
four  years.  The  first  of  these  will  be 
held  in  the  Mississippi  Valley  next  year, 
when  the  wonderful  resources  of  this 
part  of  the  South  will  be  emphasized. 

In  1913  the  speaker  said  that  a  meet¬ 
ing  will  be  held  in  New  Orleans,  and 
that  the  Panama  Canal  will  be  used  as 
an  exhibit  In  this  connection  he  as¬ 


serted  that  water  would  be  turned  into 
the  canal  in  July,  1913. 

INDORSE  WORK  OF  CONGRESS. 

The  next  year  the  congress  will  meet 
in  Oklahoma,  where  the  great  fertility 
of  the  State  will  be  pointed  out  He 
spoke  of  the  great  growth  of  that  coun¬ 
try  from  nothing  twenty-five  years  ago 
to  a  great  commonwealth  to-day. 

In  1915  Mr.  Dawe  said  that  a  meeting 
probably  will  be  held  in  Washington  in 
commemoration  of  fifty  years  of  peace. 

MR.  STONE  TALKS. 

Mr.  Stone  described  the  modern  news¬ 
paper  as  an  .American  institution  for 
which  a  debt  of  gratitude  is  due  the  re¬ 
public.  He  expressed  regret  that  the 
trend  of  modern  journalism  is  toward 
the  trivial  and  inconsequential,  and  said 
that  a  newspaper  should  do  something 
more  than  amaze,  excite  and  amuse  its 
readers. 

“A  free  press  was  absolutely  unknown 
until  the  days  of  the  -American  colonies,” 
said  Mr.  Stone.  “John  Milton  had 
sounded  his  note  for  an  untrammeled 
press  for  more  than  a  century  without 
avail.  It  was  in  a  libel  suit  against  a 
New  York  editor  who  had  criticised  the 
English  Government  that  the  old  doc¬ 
trine  that  ‘the  greater  the  truth  the 
greater  the  libel’  was  exploded  and  the 
principle  was  enunciated  that  the  truth, 
when  published  for  justifiable  ends,  is  a 
complete  defense  in  a  libel  suit.” 

Mr.  Stone  said  that  the  charge  has 
been  made  against  the  -American  press 
that  it  is  not  only  unlicensed  but  is  li¬ 
centious.  He  said  that  there  is  an  ob¬ 
ligation  on  newspapers  to  instruct  as 
well  as  entertain,  to  give  serious  con¬ 
sideration  to  the  problems  of  the  coun¬ 
try  and  to  give  distinction  to  journal¬ 
ism  by  having  ideas  and  expressing 
them. 

“There  are  pec^le  in  this  country,” 
said  he,  “who  really  want  to  think,  and 
their  demands  should  be  met.  -A  news¬ 
paper  that  is  edited  for  mere  amuse¬ 
ment,  that  is  filled  with  tittle-tattle,  scan¬ 
dal  and  what  is  termed  ‘human  interest’ 
stories,  must  prove  substantially  a  fail¬ 
ure.  I  don’t  think  that  a  paper  should 
always  be  as  dry  as  dust,  but  the  excit¬ 
ing  and  sensational  features  should  be 
treated  with  a  proper  relation  to  other 
things.” 


MeMor*  Affecting  N*w*p*p*r». 

A  bill  providing  that  every  newspaper 
must  print  in  a  conspicuous  place  the 
name  of  the  owner  or  owners,  publisher 
and  managing  editor  was  introduced  in 
the  House  Friday  by  Representative 
Barnhart,  of  Indiana. 


Mnsicnl  Critic  D*nd. 

Joseph  Bennett,  formerly  musical 
critic  of  The  Morning  Telegraph,  died 
in  London  on  Monday. 


The  Springfield  (S.  D.)  Times  recent¬ 
ly  celebrated  its  forty-first  birthday.  It 
is  one  of  the  oldest  papers  in  either  of 
the  Dakotas. 


Five  Months. 

In  the  first  hve  months  this  year  The 
New  York  Times  published  3,555,9^ 
lines  ol  advertisements,  a  gain  oi 
300,000  lines  compared  with  the 
corresponding  period  in  1910. 

Advertisements  in  The  New  York 
Times  have  the  confidence  of  the  pur¬ 
chasing  public,  a  larger  section  of 
which  is  reached  by  The  Times  than 
any  other  newspaper  appealing  to  the 
seven  millions  of  population  in  and 
around  NcwYoHl 
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TO  ATTACK  MAGAZINES. 


Penny  Poetnc#  Advoentee  Believe 
Megexine  Poetnge  Rate  Too  Low. 
Support  Hitchcock’*  Contention 
in  Effort  to  Secure  One  Cent 
Letter  Rate.  Open  Head* 
quarter*  at  Waakington. 

Supporting  the  contention  of  Post¬ 
master-General  Hitchcock  that  postal 
magazine  rates  are  too  low,  the  National 
One-Cent  Letter  Postage  Association, 
which  has  opened  headquarters  in  Wash¬ 
ington,  plans  as  part  of  their  campaign 
to  attack  the  magazine  in  their  use  of 
the  mails. 

The  advocates  of  penny  postage  de¬ 
clare  that  before  the  higher  profit  on 
letter  postage  at  the  one-cent  rate  can  be 
brought  into  account,  the  magazine  rate 
must  be  altered  to  the  extent  that  the 
magazines  will  pay  a  price  more  propor¬ 
tionate  to  the  service  they  receive. 

.According  to  Harrison  B.  Burrows, 
of  the  Encyclopaedia  Britannica  Com¬ 
pany,  who  is  in  charge  of  the  Washing¬ 
ton  bureau  of  the  association,  the  center 
of  attack  will  largely  lie  on  the  smaller 
publications.  Agtnts  of  the  committee 
have  been  at  work  for  some  time  pre¬ 
paring  data,  which  will  show,  according 
to  Mr.  Burrows,  that  there  are  thou¬ 
sands  of  small  publications  being  admit¬ 
ted  to  the  mails  every  year  that  require 
long  hauls  and  distribution  by  hand  to 
different  addresses  at  the  rate  of  ten  to 
twenty  to  the  cent’s  worth. 

“It  is  unjust  to  the  business  man,” 
says  he,  “to  have  this  deluge  of  new 
periodicals — the  tiny  little  things  that 
flood  the  mails — carried  so  cheaply  that 
there  is  a  deficit  of  $60,000,000  in  a  de¬ 
cade,  while  letter  postage  alone  is  mak¬ 
ing  a  handsome  profit  of  more  than  a 
cent  on  a  letter. 

“We  find,  for  instance,  that  since  1900 
there  have  been  46,S00  new  periodicals 
admitted  to  the  mails,  almost  all  of  them 
being  periodicals  the  general  reader  sel¬ 
dom  or  never  comes  into  contact  with, 
but  that  choke  the  mail  bags  at  ruinously 
low  rates. 

“We  have  found  that  Illinois  alone 
furnishes  the  mails  with  twelve  different 
banking  magazines,  and  New  York  has 
almost  three  times  that  number.  Colo¬ 
rado  has  ihree  such  magazines,  Massa¬ 
chusetts  five,  Pennsylvania  four,  and 
even  Kansas  and  Oregon  have  one  each. 
.Altogether  there  are  eighty-five  of  them 


VKiBontditL 
Iffffie  ClrnlallffB  Ml  Stred  Saks 

i*  wkat  count*  in  mnldng  ndvorti** 
ing  profitaklo. 

TIE  EVENING  WISCONSIN 
MILWAUIEE’S  POnilAI  lOME  PATEI 
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Milwaukee.  Every  paper  goe*  di¬ 
rect  into  tke  HOME  of  a  buyer. 
Milwaukee  i*  tke  moat  proaperou* 
city  in  tke  country,  and  its  well- 
paid  artisan*  kave  tke  money 
wkerewitk  to  buy,  and  they  believe 
in  tke  honesty  and  integrity  of  Tke 
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AdvortUors,  Oct.  3,  ItlO. 


JOHN  W.  CAMnn,  gasiatu  Masaccr. 

CHAS.  H.  EDDY,  Foreini  Representative. 
New  V  ork  OiSce.  1  Madison  Ave. 

Chicago  Office:  ISO  Miehigan  Ave. 
(Rokt  ;.  Vlftae.  Mgr.) 
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MANAC  NG  EDITOR  OF  THE  PITTSBURG  PR  E.S.S.  WHO  HAS  BEEN  APPOINTED  HEAD  OF 
PITTSBURG  university’s  COURSE  IN  JOURNALISM. 


originating  in  twenty-one  different 
States. 

“If  it  is  this  bad  in  the  field  of  bank¬ 
ing,  you  can  judge  what  it  is  for  the 
other  special  interests  where  there  is 
more  chance  for  magazine  exploitation. 
In  the  automobile  field  there  have  sprung 
I  up  within  a  few  years  twelve  magazines 
in  New  York,  and  enough  in  other 
States  to  make  a  total  of  thirty-seven 
different  magazines  in  all  getting  mail 
facilities  away  below  the  cost  of  distri¬ 
bution. 

“In  California  there  is  a  diminutive 
magazine  that  gets  into  the  mails  at  the 
rate  of  eighty  copies  to  the  pound.  Fig¬ 
ure  the  work  required  to  distribute  those 
eighty  copies  by  hand  to  subscribers  and 
you  will  get  an  illuminating  insight  into 
the  $17,060,000  deficit  that  Postmaster- 
General  Hitchcock  had  to  face  when  he 
took  office.’’ 


New  General  Agency. 

Following  the  dissolution  of  the  St. 
Clair,  Edwards  Co.,  general  advertising 
agents  of  328  Chestnut  street,  Philadel¬ 
phia,  recently,  the  senior  member  of  the 
firm  completed  a  new  organization  and 
has  opened  an  agency  under  the  name 
of  the  Wm.  G.  St.  Clair  Co.  in  the 
Witherspoon  building.  George  W.  Ed¬ 
wards!,  who  withdrew  from  the  St 
Clair,  Edwards  Co.,  will  continue  at  328 
Chestnut  street. 


Muskegon,  Mich.,  reports  quick  re¬ 
turns  from  a  newspaper  advertising 
campaign  for  factories.  The  city  also 
conducts  a  classified  campaign  in  con¬ 
nection  with  the  display  campaign. 


THREAT  TO  BLOW  UP  PLANT. 


Rahway  Paper  Had  Criticised  the  Fire 
Department’s  Work  at  a  Fire. 

James  B.  Furber,  publisher  of  the 
Rahway  (N.  J.)  News-Herald,  on  June 
8  received  a  postcard  containing  a  threat 
to  blow  up  his  plant  because  of  the 
paper’s  criticisms  of  the  local  fire  de¬ 
partment  in  handling  a  fire  in  the  Royal 
Manufacturing  Co.’s  plant.  This  is  what 
the  writer  said: 

“The  elimination  committee  of  the  fire 
department  arc  about  to  apply  the  pro¬ 
cess  to  you.  Your  advertisements  and 
circulation  will  be  a  thing  of  the  past 
and  you  will  fall  with  a  thud.  If  neces¬ 
sary  a  little  dynamite  will  raze  your 
plant  and  tar  and  feathers  for  yours. 
Yours,  Committee.”  To  the  foregoing 
a  postscript  is  added  as  follows:  “Mont¬ 
clair  made  it  too  warm  for  you — so  will 
Rahway.”  The  penmanship  on  the  card 
is  good  and  would  indicate  that  the  writ¬ 
er  is  a  person  of  intelligence. 

Mr.  Furber  says  that  this  is  the  first 
written  threat  he  has  received,  although 
he  has  previously  heard  verbal  threats. 
The  publisher  does  not  appear  alarmed 
by  the  disquieting  communication. 

New  Chicago  Partnership. 

Just  as  this  issue  of  The  Editor  and 
Publisher  goes  to  press  we  received  an 
announcement  that  Charles  H.  Eddy,  the 
New  York  special  representative,  has 
formed  a  partnership  with  Robert  J. 
Eddy,  his  Chicago  manager,  under  the 
firm  name  of  Eddy  &  Virtue.  The  part¬ 
nership  applies  to  the  business  in  the 
\\  estern  territory  only, 


ASK  RECEIVER  FOR  LEWIS. 


Twenty-Three  Creditors  File  Suit 
Against  St.  Louis  Publisher. 

A  receiver  has  been  asked  for  all  of 
the  properties  of  E.  G.  Lewis  at  Uni¬ 
versity,  Mo.,  and  an  injunction  asked 
restraining  the  representative  of  a  syn¬ 
dicate  of  magazine  publishers  from  ex¬ 
ercising  authority  pursuant  to  a  recent 
agreement  whereby  the  syndicate  takes 
over  the  properties.  ,A  foreclosure  is 
also  asked  on  all  improved  property  of 
the  University  Heights  Realty  and  De¬ 
velopment  Co.  The  properties  are  val¬ 
ued  between  $2,000,000  and  $;l,0i>0,000. 
Both  suits  were  filed  in  the  United 
States  Court  at  St.  Louis,  Tuesday. 

Twenty-three  creditors  join  in  asking 
for  a  receiver.  The  action  is  directed 
against  E.  G.  Lewis,  the  Lewis  Publish¬ 
ing  Co.,  the  University  Heights  Realty 
and  Development  Co.,  People's  Savings 
Trust  Co.,  United  States  Fiber  Stopper 
Co.,  University  City  .Art  Museum  So¬ 
ciety,  St.  Louis  County  Land  Title  Co. 
and  the  representative  of  the  syndicate 
which  took  over  the  Lewis  properties. 

According  to  creditors’  allegation  of 
record,  Lewis  incorporated  the  Progres¬ 
sive  Watch  Company  in  1898  with  his 
wife,  Mabel  Lewis,  and  one  other  per¬ 
son.  He  began  selling  watches,  costing 
fifty-seven  cerrts,  by  a  compound  endless 
chain  system.  He  realized  $1  from  each 
timepiece. 

In  1900,  when  warned  by  the  Govern¬ 
ment  that  his  scheme  was  illegal,  he 
sold  a  magazine  subscription  without 
specifying  the  name  of  the  magazine  as 
a  basis  for  his  watch  sales.  Then  he 
started  The  Winner  Magazine  to  fulfill 
his  obligations,  and  later  established  The 
Woman’s  Magazine  and  made  plans  for 
University  City,  a  model  town.  In  1903 
he  purchased  ’The  Woman’s  Farm  Jour¬ 
nal.  In  1904  he  organized  the  People’s 
United  States  Bank.  In  1906  he  started 
The  Journal  of  Agriculture  and 
Woman’s  National  Daily. 

The  Post  Office  Department  issued 
fraud  orders  against  his  publications  in 
1908,  but  failed  to  convict.  Lewis  then 
bought  The  Star  and  Chronicle,  a  St. 
Louis  daily.  He  afterward  incorporated 
the  People’s  Savings  and  Trust  Com¬ 
pany  for  $400,000,  and  organized  the 
the  American  Woman’s  League,  Art  In¬ 
stitute,  and  People’s  University. 


The  New  Mexico  News  has  been 
started  at  Narravisa  by  W.  Arthur 
Jones. 


How  Ac  Big  Stores  of  Piiiladelplitt 
Sell  Things  to  Germans 

It’s  interesting  to  know  that  the  great 
department  stores  of  Wanamaker,  Gim- 
bei  Bros.,  Strawbridge  &  Oothier,  Snel- 
lenburg't  and  Lit  Bros,  use  over  two 
million  lints  a  year  to  tell  their  mer* 
chandise  stories  m  the 

German  Gazette 


The  Leading  German  paper  in  a  city 
with  60,000  German  homes.  This  paper 
carries  the  advertising  of  ail  the  pro¬ 
gressive  houses.  The 


Eveniag  DoMcrat 
Soaday  GaicMe  Weekly  Gaietle 

Also  reach  certain  exclusive  fields  and 
prove  their  value  to  the  advertiier.  The 
German  Gazette  stands  second  among 
the  morning  newspapers  of  Philadelphia. 

The  following  table  shows  the  volume 
of  di^Iay  advertising  printed  in  each  of 
the  Philadelphia  morning  newspapers 
from  March  1  to  March  81,  IPll: 

First  Newspaper .  404,486  Lines 

OAZBTTB  . 382,119  ** 

Third  Newspaper .  848,740  “ 

Fourth  Newspaper .  889,805  “ 

Fifth  Newspaper .  857,790  ** 

Sixth  Newspaper .  985.950  " 

The  German  Gazette  Pnbi^g  Co. 
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WORLD  NEWSPAPER. 


MOVEMENT  TO  LAUNCH  WORLD¬ 
WIDE  NEWSPAPER  WELL 
UNDER  WAY. 

Will  Be  Publirhed  in  Pari*  and  Will 
CoTer  Only  Events  of  World-Wide 
Importance — Initial  Number  May 
Appear  Next  January — Will  Have 
International  Editorial  Advisory 
Board — Stanton  Expl  ains  Project. 

Theodore  Stanton,  of  Paris.  France, 
and  son  of  Elizabeth  Cady  Stanton,  who 
is  now  in  Xew  York,  is  one  of  a  num- 
l>er  of  prominent  men  of  this  coun¬ 
try  and  Europe  who  are  behind  a  move¬ 
ment  to  publish  an  international  daily 
newspaper.  The  paper  will  be  published 
in  France,  and  the  first  issue  will  prob¬ 
ably  apear  in  January.  It  will  printed 
in  French  and  deal  only  with  interna¬ 
tional  affairs  and  events  of  world-wide 
importance.  Concerning  the  project,  Mr 
Stanton  is  quoted  as  saying; 

FIELD  FOR  INTERN.\TI0NAL  DAILY. 

“F'or  a  long  while  certain  men  in  Eu¬ 
rope  have  had  under  consideration  the 
advisability  of  starting  an  international 
daily  newspaper.  These  men  believed 
there  was  a  field  for  it,  but  it  was  neces¬ 
sary  to  find  out  how  the  proposition 
would  be  received  in  the  capitals  and 
large  cities  of  the  world.  For  the  pur¬ 
pose  of.  learning  the  attitude  of  official¬ 
dom  and  men  connected  with  affairs  in 
these  centers  of  activity  I  was  selected 
to  make  a  journey  to  every  capital  of 
Europe.  I  have  just  finished  the  trip, 
which  took  three  months,  and  I  am  con 
vinced  that  such  a  newspaper  has  a 
place  in  the  scheme  of  things. 

“'Such  a  newspaper  to  be  a  success 
necessarily  must  lie  absolutely  indepen¬ 
dent  and  self-supporting.  One  of  the 
first  things  to  be  considered  was  the 
question  of  international  advertising 
From  what  I  could  find  out,  we  shall 
have  sufficient  advertising  support  to 
make  the  paper  independent,  .^t  least 
enough  interest  was  taken  in  the  propo 
sition  to  indicate  that  the  newspaper  w’ll 
not  lack  advertising  support. 

ALL  NEWSPAPERS  Pl'REI.Y  NATIONAL. 

".■Ml  the  newspaiiers  of  the  world  are 
national  organs.  The  I^ndon  Times 
represents  English  interests.  The  Paris 
Temps  stands  for  moderate  F'rench  Re¬ 
publicanism.  The  Pester  Lloyd  leads  in 
the  struggle  for  Hungarian  indepen- 
<lence.  The  Copenhagen  Politiken  re¬ 
flects  Scandinavian  aspirations  under  the 
hegemony  of  Denmark.  .-Viid  the  s?me 
thing  is  true  of  the  other  leading  jour¬ 
nals  of  Europe  and  .■\merica.  Neither 
the  old  world  nor  the  new  possesses  a 
real  international  daily. 

“Some  ten  years  ago  I  was  struck  by 
this  state  of  affairs,  and  the  further  I 
went  into  the  subject  the  more  I  felt  the 
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necessity  of  supplying  this  want ;  so, 
after  consulation  with  several  friends 
from  different  countries,  I  formed  the 
following  committee  of  initiative,  whose 
piiriiose  was  the  realization  of  this  idea : 
Fasquale,  Senator  and  ex-minister, 
Italy;  Georges  P.  Baltazzi,  minister  of 
foreign  affairs,  Greece;  Daniel  Blumen- 
thal,  member  of  the  Reichstag,  Ger¬ 
many  ;  A.  Peschoke-Koedt,  ex-member 
of  the  Folkething,  Denmark;  Yves 
Guyot,  ex-deputy  and  mini.ster  of  public 
works,  France;  Arminius  Vambery,  of 
the  University  of  Budapest,  Hungary; 
Rudolf  Kjellen,  Senator  and  professor 
at  the  University  of  Gotenburg,  Swe- 
len;  John  Lund,  ex-president  of  the 
Lagthing  and  member  of  the  Nobel  prize 
ci^nmittee,  Norway;  Adolfo  Calzado, 
Senator,  Spain. 

FLAN  OF  THE  NEW  DAILY. 

"Senator  Calzado,  who  was  the  F'idus 
.\chates  of  Castelar,  died  last  year.  The 
litles  which  I  have  placed  after  the  fore¬ 
going  names  were  those  held  at  the  time 
of  the  formation  of  the  committee. 
Si  me  of  them  have  since  been  modified 
The  committee  issued  the  following 
■■t.rteinent : 

It  is  our  intention  to  establish  at 
Paris,  as  soon  as  is  practicable,  a  first- 
elaKS  daily  newspaper,  which  will  be 
printed  in  the  French  language,  but  from 
which  other  modern  languages  will  not  be 
excluded.  The  journal  will  be  devoted 
exclusively  to  the  consideration  of  inter- 
iiatiniial  que.>^tioDs  of  a  political,  diplo¬ 
matic.  economic,  financial,  literary,  and 
artistic  nature,  aud  will  treat  the  home 
politic's  of  the  various  countries  only  in 
its  bearing  on  international  subjects  and 
interests. 

An  international  advisory  editorial 
board  will  establish  the  general  policy  of 
the  paper,  which  will  be  conducted  on 
broad  liberal  lines,  the  aim  being  to  pro¬ 
mote.  in  so  far  as  possible,  a  good  under¬ 
standing  between  the  nations  of  the 
world.  The  United  States  and  other 
American  nations.  Japan,  new  China,  aud 
the  great  quasi-indepondent  colonies  of 
Great  Britain  will  be  invited  to  co-operate 
on  ^ual  terms  with  Europe  in  this  jour¬ 
nalistic  enterprise. 

The  International  Journal  will  have 
able  correspondents  in  all  the  capitals  of 
the  world  and  its  telegrams  and  letters 
will  be  particularly  reliable  and  instruc¬ 
tive.  Much  of  its  news  will  be  semi-offi¬ 
cial,  and  the  sensational  will  always  be 
avoided.  The  International  Journal  will 
be  the  unofficial  organ  of  the  many  inter¬ 
national  tribunals,  courts,  bureaus  and 
committees,  which  are  found  in  all  cap¬ 
itals— there  are  forty-three  in  Brussels 
alone — and  which  are  doing  such  good 
work  in  the  internationalization  of  Eu- 
roi>eau  and  American  State.s. 

INTERNATIONAL  ADVISORY  BOARD. 

".\n  original  feature  of  the  new  jour¬ 
nal  will  be  its  international  advisory 
editorial  board,  composed  of  a  repre¬ 
sentative  from  every  country  in  the 
world,  not  excluding  China  and  Japan. 
This  board  will  meet  annually  at  Paris, 
and  will  direct  the  policy  of  the  paper 
If,  for  reasons  of  distance  or  other 
causes,  a  member  cannot  attend  this 
meeting,  he  may  delegate  a  substitute, 
and  the  expenses  of  the  European  mem¬ 
bers  to  and  from  Paris,  with  a  week’s 
sojourn  in  the  city,  will  be  assumed  by 
the  journal. 

“These  provisions  will  assure  the  rep¬ 
resentation  of  every  country  and  the 
presence  probably  of  all  the  regular  Eu¬ 
ropean  members,  a  very  distinguished 
body,  who  will  give  tone  to  the  reunion, 
which,  considering  the  character  of  its 
make-up,  the  object  of  its  coming  to¬ 
gether  and  the  fact  that  its  proceedings 
will  be  reported  in  the  columns  of  the 
journal,  should  render  this  gathering  an 
international  event  of  no  small  import¬ 
ance. 

LIST  OF  EUROPEAN  DELEGATES. 

“The  regular  European  delegates,  as 
far  as  designated  at  the  present  moment, 
are  as  follows: 

Austria — Baroness  Bertha  von  Siitt- 
ner,  author  of  “Lay  Down  Your  Arms,” 
laureate  of  the  Nobel  Peace  Prize. 


Deumark — George  Braudes,  the  emi- 
ueut  author, 

I  England — Lord  Weardale  of  the  exec¬ 
utive  committee  of  the  Interparliamen¬ 
tary  Union. 

Finland — Senator  Mechclin,  formerly 
Vice-President. 

Greece — George  P.  Baltazzi,  formerly 
minister  of  foreign  affairs. 

Holland — M.  Tydeman,  deputy. 

Hungary — Count  Albert  Apponyi,  for¬ 
merly  minister  of  public  instruction, 
deputy. 

Norway — Dr.  Sigurd  Ibsen,  formerly 
Norwegian  minister  of  state  at  Stock¬ 
holm,  member  of  The  Hague  tribunal. 

Kussia — Count  Jean  foLstoy,  fornlerly 
minister  of  public  instruction. 

Spain — Mr.  Moret,  deputy,  ex-ptime 
minister,  leader  of  the  Liberal  party. 

Sweden — Senator  Ernst  Beckman  of 
the  executive  committee  of  the  Interpar¬ 
liamentary  Union. 

Turkey — Dr.  Riza  Tewfik.  deputy. 

Servia — Prof.  Suetomir  Nikolaevich, 
ex-prime  minister. 


WINS  CONTEMPT  CASE.  ' 

AustriJian  Court  Holds  Newspaper 
Criticism  oF  Judge  Justifiable 
Comment. 

What  was  alleged  to  be  contempt  of 
court  on  the  part  of  a  newspaper  which 
criticised  a  judge  for  his  decisions,  has 
been  held  by  the  high  court  of  Australia 
to  be  legitimate  comment  on  a  matter  of 
public  interest.  The  case  was  brought 
against  the  publishers  of  the  Hobart 
Mercury,  Tasmania,  which  was  charged 
with  contempt,  the  case  being  based  on 
the  journal's  siateinent  that  Mr.  Justice 
Higgins  had  allowed  jHilitical  b  as  to 
influence  his  decision  •  in  the  aw^ards 
made  in  arbitration  cases. 

The  full  liench  of  the  high  court  d.s- 
missed  the  proceedings,  the  chief  justice 
stating  th.rt  the  only  grounds  for  con¬ 
tempt  were  obstructing  justice  or  scan¬ 
dalizing  the  court.  If  a  judge  displayed 
political  bias  it  was  in  the  public  interest 
that  he  should  be  criticised.  The  jmlges 
unanimously  held  th.'tt  no  contempt  had 
been  committed. 


DO  YOU  KNOW  GEORGE  VAUX? 

He  Is  the  Railroad  Man  the  News¬ 
paper  Scribe*  Swear  By. 

If  you  should  ask  the  newspapers  of 
Northern  New  York,  Michigan,  Wiscon¬ 
sin  and  Minnesota  who  is  the  most  pop¬ 
ular  railroad  man  they  knew  they  would 
probably  answer  “George  W.  V'^aux.” 
When  Vanx  was  general  passenger 
agent  of  the  Grand  Trunk  Railway 
System,  a  iiosition  he  held  until  within 
a  few  weeks,  he  probably  extended  more 
conrtisies  to  newspaper  associations 
than  any  other  passenger  agent. 

When  the  recent  changes  in  Grand 
Trunk  management  took  place  Mr. 
Vaux  resigned  and  is  now  traveling  pas¬ 
senger  agent  of  the  Harriman  lines.  It 
is  understood  that  Mr.  Vaux  is  in  re¬ 
ceipt  of  a  much  larger  salary  than  he 
was  paid  by  the  Grand  Trunk.  His 
knowledge  of  the  northern  territory 
makes  him  a  most  valuable  man  in  his 
new  position.  Everybody  wishes  him 
good  luck. 


Boston  Globe  in  Fine  Shape. 

■According  to  the  official  report  filed 
by  Chas.  H.  Taylor,  treasurer  of  the 
Globe  Newspaper  Co.,  of  Boston,  the 
financial  condition  of  the  corporation  be¬ 
tween  February  1-3  and  May  31  was  as 


follows : 

Real  estate .  $700,002 

Machinery  .  276,000 

Cash  and  drafts  received .  254,269 

Investments  .  10,600 


ToUl  . $1,340,571 

Capital  .  $125,000 

Accounts  payable .  85,000 

Floating  debt .  341,000 

Surplus  .  789,571 


. $1,840,571 


DECISION  AFFECTING  CARRIERS 


Newspaper  May  Refuse  to  Sell  to  Car¬ 
rier  Who  DeliTers  Rival  Paper. 

The  Missouri  Supreme  Court,  in  an 
opinion  by  Commissioner  Blair,  recent- 
■y  upheld  the  right  of  a  newspaper  to 
refuse  to  sell  its  papers  to  a  carrier 
who  also  delivered  papers  for  another 
newspaper.  The  case  was  one  brought 
aga'nst  the  St.  Louis  Post-Dispatcli  in 
the  name  of  William  Staroske,  a  carrier 

When  Staroske  refused  to  abide  by 
his  agreement  not  to  deliver  another 
newspaper,  the  Post-Dispatch  refused  to 
sell  him  newspapers.  He  alleged  a  con¬ 
spiracy  to  deprive  him  of  his  news¬ 
paper  route.  He  alleged  the  route  was 
worth  $.r,0o0  to  him,  and  also  sued 
for  which  he  alleged  he  lost  in 

business  by  the  refusal  of  the  Post- 
Dispatch  to  permit  him  to  deliver  its 
oaiiers.  He  sued  for  treble  damages, 
$l.’i,3>b. 

The  circuit  court  in  St.  Louis  refused 
lo  permit  the  introduction  of  evidence 
under  the  petition,  and  Staroske  a^)- 
pealcd.  In  deciding  the  case  Commis¬ 
sioner  Blair  said ; 

“The  agreement  was  one  by  which 
the  newspaper  procured  the  person.rl 
service  and  skill  of  Staroske  as  a,  car¬ 
rier.  The  general  rule  is  that  such  a 
contract  is  terminable  at  the  will  of 
each  party.  This  contract  is  not  ex- 
■ep*ed  from  the  operation  of  the  rule. 

“The  respondent  had  it  within  the 
power  to  pursue  the  course  it  did,  an.l 
U)  action  lies  for  the  revocation  of  the 
'ontract.  There  is  no  agreement,  nn 
'onspiracy  within  the  meaning  of  the 
conspiracy  rule  which  will  apply  in  this 
case. 

“The  gist  of  the  allegation  in  that  re- 
snect  is  that  the  respondent  imposed  on 
its  carriers  as  the  condition  of  their  b’- 
ing  retained  in  its  service  the  require¬ 
ment  that  they  should  not  act  as  car¬ 
riers  for  a  rival  newspaper  which  was 
on  the  eve  of  entering  into  competition 
with  respondent. 

“That  this  was  not  a  restriction  of 
■competition  among  the  carriers  is  ap¬ 
parent.  since  they  were  in  no  m.rnner  in 
competition  with  each  other.  Nor  wa- 
ny  other  publisher  a  party  to  this 
‘ransaction.  Respondent  simply  de- 
cl  ned  to  compete  with  itself. 

“Respondent  possessed  the  right  to 
refuse  to  sell  its  papers  to  any  per¬ 
sons  wlio  might  subscribe  for  a  coin- 
'eting  paper.  Certainly,  also,  it  may  re¬ 
fuse  to  retain  in  its  service  those  who 
■na''c  it  their  business  to  secure  sub¬ 
scribers  for  its  competitors.” 


Tusla  Has  a  Press  Club.  J 

The  Tulsa  (Okla.)  Press  Club  was 
organized  last  Sunday.  The  member; 
ship  will  be  limited  to  newspaper  writers 
and  advertising  men  who  are  salaried 
employes  of  the  newspapers.  Owners, 
managers,  controlling  editors  and  thosf 
financially  interested  in  newspapers  are 
excluded.  , 
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KNOCKS  RECIPROCITY.  | 

Senator  LaFollette  Attack*  tke  Bill 

in  Report  in  Whicli  He  Raps 

Paper  Trust — Declares  It  Is 
Duty  of  Congress  to  Put 
Print  Paper  on  Free  List. 

Senator  La  Follette  strongly  attacked 
the  reciprocity  treaty  Tuesday,  making 
an  adverse  report  upon  the  measure,  j 
when  it  was  returned  to  the  Senate  by  i 
the  Finance  Committee  without  recom¬ 
mendation.  He  also  arraigned  the  paper  , 
trust.  He  said: 

"The  newspaper  publishers  are  prom-  ' 
ised  a  free  market  for  print  paper,  for  ; 
which  they  expend  about  $-j5,000,000  an-  J 
nually.  No  one  who  investigates  the  • 
conditions  under  which  the  newspapers 
of  this  country  have  been  compelled  to  [ 
purchase  their  supply  of  print  paper  can  1 
escape  the  conclusion  that  the  publishers  | 
have  been  subjected  to  extortion.  Prices  1 
have  been  arbitrarily  fixed  for  them,  and  i 
to  keep  their  enterprises  going  they  have 
been  forced  to  submit  to  exactions  un-  j 
warranted  by  conditions  in  the  wood 
pulp  and  paper-making  industries — con¬ 
ditions  rendered  possible  only  because  of 
the  unlawful  trust  organizations  of  the  | 
paper  manufacturers.  ' 

“It  is  a  matter  of  common  knowledge  ^ 
that  the  newspaper  publishers  have  had  ; 
to  accept  whatever  contract  the  Print 
Paper  Trust  offered  them  to  sign  or  be  , 
denied  a  paper  supply  with  which  to  con¬ 
tinue  business.  It  is  true  the  hearings 
of  the  committees  of  Congress  contain 
many  denials  by  paper  manufacturers  of 
the  existence  of  this  trust,  but  against 
these  are  the  indictments,  pleas  of  guilty, 
convictions  and  fines,  all  of  record,  in 
more  than  fifty  instances. 

"The  conditions  under  which  the  pub¬ 
lishers  of  newspapers  are  forced  to  con¬ 
duct  their  business  are  intolerable.  These 
conditions  call  for  action  which  will 
afford  immediate  relief.  It  should  b: 
dealt  with  directly  and  not  by  indirec¬ 
tion.  The  removal  of  this  duty  in  jus¬ 
tice  to  the  users  of  paper  should  be  the 
direct  and  deliberate  action  of  Congress. 

It  is  our  right  and  duty  to  fix  the  tariff 
on  certain  varieties  of  pulp  and  paper 
so  as  to  best  serve  the  interests  of  our 
country.  All  of  the  evidence  sustains 
the  contention  for  the  immediate  re¬ 
moval  of  the  duty.' 

“I  am  satisfied  from  the  recent  inves¬ 
tigations  made  by  the  Tariff  Board  that, 
with  the  exception  of  wood  pulp,  we 
can  manufacture  paper  on  an  even  basis 
with  Canadian  manufacturers.  ^There¬ 
fore,  I  believe  we  should,  in  accordance 
with  the  principle  that  the  tariff  should 
be  based  on  the  difference  between  the 
cost  of  production  here  and  abroad,  re¬ 
move  the  present  duty  from  print  paper. 
The  proposed  method  of  doing  this, 
however,  cannot  in  justice  be  approved. 

“However  just  the  demands  of  the  pub¬ 
lishers  to  be  relieved  from  the  oppres¬ 
sive  prices  fixed  by  the  papermakers’ 
combination,  it  does  not  outweigh  the 
gross  injustice  of  this  pact.  It  is  the  duty 
of  Congress  to  put  print  paper  on  the 
free  list.  It  is  not  the  duty  nor  should 
it  be  made  the  privilege  of  the  Execu¬ 
tive  to  secure  this  consensus  from  Can¬ 
ada  at  the  expense  of  our  agricultural 
interests.” 


Long  Voyage  in  a  Little  Boat. 

Thomas  Fleming  Day,  editor  of  the 
Rudder,  New-  York,  accompanied  by  T. 
R.  Goodwin  and  Fred  B.  Thurber,  of 
Providence,  R.  I.,  sailed  from  Pawtucket 
for  Rome  in  the  tiny  yawl  Sea  Bird. 
Mr.  Day,  who  is  an  experienced  and 
enthusiastic  yachtsman,  has  every  con¬ 
fidence  in  the  sea-going  qualities  of  his 
little  craft  and  expects  to  make  the  long 
trip 'without  serious  mishap. 


THE  EVENING  POST 

CONTINUES  ITS  WONDERFUL 

ADVERTISING  GAINS 


During  the  first  five  months 
of  this  year  The  Evening 
Post  broke  all  records  in  the 
history  of  the  paper  for  the 
amount  of  advertising  carried 
during  any  similar  period,  and 
showed  a  gain  of  over  211/4 
columns  over  the  correspond¬ 
ing  months  of  last  year. 


C.  This  continued  and  increasing 
use  of  The  Evening  Post  by  dis¬ 
criminating  advertisers  reflects  its 
value  as  a  producing  medium  of 
unusual  quality. 


GET  AFTER  THE  PRINCIPAL. 


Proper  Way  to  Suppress  the  Bill- 
Sticking  Nuisance  in  Your  Town. 

Billboard  advertising  of  the  regular  j 
sort — of  the  sort  that  is  to  be  s:en  af¬ 
fixed  to  surfaces  specially  constructed 
for  the  purpose — does  much  to  offend 
the  eye,  but  the  fellow  who  does  most 
to  annoy  and  irritate  by  adding  to  the 
general  ugliness  of  urban  scenery  is  he 
who  is  always  snooping  around  to.  paste 
his  wretched  poster  in  some  place  where 
to  do  so  will  cost  him  nothing. 

.•\  garbage  barrel,  a  fence  about  a  new 
building  or  a  hole  in  the  sidewalk,  the 
curbstone  at  a  corner,  any  blank  wall — 
these  places  are  all  one  to  him,  and  as 
his  deeds  are  mostly  done  in  the  dark 
his  activities  are  hard  to  suppress.  Once 
up,  his  bill  usually  remains,  made  shab¬ 
bier  every  day  by  the  weather,  until  it 
finally  disappears  of  its  own  reluctant 
accord. 

There  is,  however,  a  way  by  which  this 
evil  could  be  met  and  overcome,  and  it 
is  by  regarding  the  billposter,  not  as  a  | 
principal,  but  as  what  he  really  is — the 
agent  of  the  man  to  whose  wares  or 
wants  or  purposes  or  desires  he  gives 
publicity.  That  is  the  man  who  should 
be  pursued,  and  the  obnoxious  bill  itself 
always  discloses  his  identity.  Anybody 
who  will  can  take  action  against  him, 
and  in  vain  will  he  enter  his  only  de¬ 
fense — that  he  did  not  know  what  his 
agent  was  going  to  do  and  assumed  that 
the  bills  would  be  posted  only  in  proper 
places.  That  is  no  defense  at  all — New 
York  Times. 


WAUKEGAN  GAZETTE  SCRJ>. 


Illinois  Daily  Passes  Into  the  Hands 

of  L.  F.  Sawvel  of  Youngstown. 

Leonard  F.  Sawvel,  of  Youngstown, 
O.,  one  of  the  most  brilliant  young 
newspaper  men  of  the  Middle  States,  has 
purchased  the  Waukegan  (Ill.)  Daily 
Gazette  from  J.  B.  Hungerford.  Mr. 
Sawvel  has  been  most  successful  in  his 
brief  newspaper  career,  and  possesses 
every  qualification  for  reaching  the  top 
round  in  journalism.  The  newspaper 
fraternity  may  expect  to  hear  further 
of  him.  His  father,  a  promirrent  college 
professor  of  Greenville,  Pa.,  is  finan¬ 
cially  interested  with  him. 

The  Waukegan  Gazette  is  one  of  the 
prominent  papers  in  the  State  of  Illi¬ 
nois.  Mr.  Hungerford,  a  prominent 
newspaper  man  of  Iowa,  purchased  the 
property  early  in  the  year,  but  found 
the  daily  grind  of  newspaper  work  a 
little  too  strenuous.  It  was  on  this  ac¬ 
count  that  he  consented  to  dispose  of 
the  property.  Mr.  Hungerford  will  in 
all  probability  return  to  Iowa. 

H.  F.  Henrichs,  the  Litchfield.  Ill., 
newspaper  broker,  negotiated  l)oth  deals 
within  a  period  of  four  months. 

Nebraska  Newspaper  Men  Meet. 

The  Nebraska  Press  .\ssociation 
closed  a  busy  three  days’  session  at 
Omaha  last  week,  by  electing  t^ie  fol¬ 
lowing  officers:  J.  M.  Tanner,  of  South 
Omaha,  president;  H.  G.  Taylor,  Cen¬ 
tral  City,  vice-president;  C.  C.  Johns,  of 
-Grand  Island,  secretary-treasurer,  and 
Miss  Eunice  Haskins,  of  Stella,  corre¬ 
sponding  secretary. 


WHAT  THE  TRADE  PAPER  DOES. 

It  Works  All  the  Time  for  Manufac¬ 
turer  and  Retailer  and  Never  Tires. 

Every  trade  and  industry  has  its  trade 
tftper.  Most  of  them  have  several. 
These  trade  papers  are  the  “Books  of 
Sacred  Word”  for  the  men  engaged  in 
particular  lines  of  trade.  The  trade  pa¬ 
per  works  all  of  the  time  in  the  interest 
of  retailer  and  manufacturer.  It  makes 
its  calls  every  week  or  every  month  in 
the  year  without  interruption.  It  gets 
to  where  a  salesman  could  never  pene¬ 
trate,  and  it  delivers  its  message  every 
time.  It  doesn’t  go  to  ball  games,  over¬ 
sleep,  quit  its  job  at  the  most  inoppor¬ 
tune  time,  and  it  doesn’t  overlook  a  sin¬ 
gle  customer,  leaving  him  for  the  next 
call. 

It  works  all  of  the  time,  in  and  out  of 
season,  rain  or  shine,  in  the  hottest 
weather  and  when  the  mercury  is  hiding 
in  the  bulb  to  get  away  from  the  cold. 

It  is  the  greatest  commercial  force  that 
enters  any  business  field  and  is  the  ever- 
ready  champion  of  the  cause  of  business. 
The  trade  paper  is  the  most  read  of  all 
publications  by  exactly  the  people  it 
benefits  most.  It  is  always  dependable, 
and  the  trade  paper  of  to-day  is  more 
responsible  for  the  wonderful  develop¬ 
ment  of  business  interests  than  all  other 
influences  combined. 

Too  often  the  trade  paper  is  not  ap¬ 
preciated  at  its  full  worth,  too  often 
it  reaches  the  waste-basket  before  its 
( time,  too  often  its  value  is  disregarded, 
when  as  a  matter  of  fact  every  issue  of 
every  trade  paper  is  worth  many  times 
what  it  costs  for  a  year,  for  every  trade 
paper,  no  matter  how  poorly  edited, 
contains  some  bit  of  trade  news  of  value 
to  every  man  in  the  field. 

When  you  get  your  trade  paper,  give 
it  the  consideration  to  which  it  is  en¬ 
titled.  Remember  it  is  working  for  you 
while  you  sleep.  It  works  for  you  when 
you  pay  your  subscription  and  when  you 
let  it  lapse.  It  carries  vr.luable  mes¬ 
sages  to  you  no  matter  w'nere  you  are, 
and  it  is  the  passkey  to  success  in  your 
chosen  line.  It  is  the  ambassador,  dele¬ 
gate  extraordinary,  of  the  manufac¬ 
turers  who  use  its  pages.  It  is  as  im¬ 
portant  to  you  as  your  bankbook,  atid 
the  sooner  you  learn  this  just  that  much 
quicker  you  will  see  yourself  making 
greater  strides  toward  success. — IVesley 
A.  Stanger. 


BRASS  BAND  EVANGELIST. 


Ed  Howe  Going  on  the  Road  to  Edu¬ 
cate  the  People  in  Music. 

Ed  Howe,  former  editor  of  the  Atchi¬ 
son  (Kas.)  Globe,  author  of  “Story  of 
a  Country  Town”  and  at  present  editor 
of  E.  W.  Howe’s  Monthly,  is  going  “on 
tne  road”  this  summer  with  a  brass  band 
of  forty  pieces.  Mr.  Howe  says  he  will 
give  two  or  three  concerts  a  day  in  a 
tent.  The  concerts  will  be  free  and  he 
expects  to  visit  the  small  towns  in  Kan¬ 
sas,  Nebraska,  Missouri,  Iowa,  Minne¬ 
sota,  Wisconsin,  Illinois,  Ohio.  Indiana 
and  other  States.  Brass  bands  have  been 
the  Atchison  editor’s  hobby  for  years. 
His  idea  is  to  educate  people  to  appre¬ 
ciate  good  music. 

“For  years,”  says  Mr.  Howe.  “I  have 
tried  to  induce  some  really  wealthy  men 
to  send  such  a  band  on  the  road,  but 
they  paid  no  attention  to  me,  and  now  I 
intend  to  do  it  myself.  Good  music  al¬ 
ways  suggests  good  thoughts.  I  will  be 
a  brass  band  evangelist  and  by  the  time 
I  am  ‘busted’  possibly  I  shall  have  con¬ 
vinced  some  that  my  idea  is  a  good  one.” 

.\tlanta  ad  men  enjoyed  an  outing  at 
Lithia  Springs  Saturday.  The  trip  was 
made  by  special  train. 
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Display  Advertising 

In  Boston  Newspapers  Having 
Daily  and  Sunday  Elditions 
MONTH  OF  MAY,  1911 


The  Boston  Globe 
The  Boston  Post 

The  Boston  American 
The  Boston  Herald 
The  Boston  Journal 


478,768  Agate  Lines 

475,302  ‘  ‘ 

421,149  “  “ 

203,778  “  “ 

188,262  “  “ 


(Office  advertisements  omitted  in  all  cases.) 


Financial  Advertising  |  Antonobile  Advertising 
Record  of  these  two  classificationt  of  High  Grade 
Advertising  in  Boston  Newspapers  for  May,  1911 


NORTHWESTERN  NEWS. 


Opportunity  Magazine  at  Spokane  in 
New  Hand*.  Conyard,  of  La-  I 
cro»se  Clipper,  Receive*  $100 
Pur*e  from  Gratified  Coloni*t*. 

Low  Bid  for  Country  Printing. 

(Speci*I  rorrespondence. ) 

Spok.^ne,  Wash.,  June  12. — Charles  R. 
Morrison,  formerly  managing  editor  of 
the  Spokane  Inland  Herald,  and  D.  P. 
Campbell,  also  connected  with  that  jour¬ 
nal  until  its  suspension,  have  taken  over 
the  Opportunity  Magazine  by  purchase 
and  will  publish  the  journal  as  a  month¬ 
ly,  afterward  making  it  a  weekly.  The 
magazine  was  formerly  issued  by  the 
.Mian  Haynes  Publishing  Co.  The  May 
issue  was  held  up  pending  the  settle¬ 
ment  of  the  affairs  of  the  Herald  com¬ 
pany. 

William  Mountain,  poet  and  news¬ 
paper  writer,  will  start  from  Spokane 
on  a  tour  of  the  world  early  in  July.  He 
has  come  into  a  rich  estate  by  the  death 
of  his  father.  Captain  Lemuel  P.  Moun¬ 
tain,  U.  S.  A.,  retired,  who  died  at  Old 
Point  Comfort,  Va.,  on  April  29.  Cap¬ 
tain  Mountain  was  an  officer  in  the 
Seventy-sixth  Pennsylvania  Volunteers 
in  the  Civil  War  and  served  with  dis¬ 
tinction  at  Gettysburg,  where  he  was 
mentioned  in  the  dispatches.  He  won  a 
medal  for  bravery  in  that  battle  and 
was  also  decorated  for  other  deeds. 

Financial,  ^political  and  social  differ¬ 
ences  between  Eugene  De  Paola,  local 
representative  of  La  \'ita  Italiana,  of 
San  Francisco,  and  .\ntone  Scarpelli, 
Joseph  Plastino  and  other  prominent 
Italians  of  Spokane  have  resulted  in  De 
Paola  being  held  in  the  Spokane  County 
Superior  Court  in  bonds  of  $1,(K)0  on 
two  charges  of  intent  to  defraud.  De 
Paola  pleaded  not  guilty.  The  sale  of 
a  fruit-stand  is  the  cause  of  the  tangle. 
De  Paola  declares  that  Plastino  is  at 
the  head  of  an  at^'.Tipt  to  drive  him  out 
of  the  city  for  publishing  certain  dis¬ 
pleasing  articles.  Plastino  also  has  in¬ 
stituted  a  suit  for  $50,000  against  the 
editor,  alleging  libel. 

The  News  Publishing  Co.  has  been 
incorporated  to  publish  the  Flathead 
County  News  at  Bigfork,  Mont.  The 
incorporators  are  Harold  J.  Sanders, 
Francis  Sanders,  Bernice  Waterman  and 
Roy  Ripke,  who  also  are  the  directors. 
The  concern  is  organized  for  40  years 
and  has  a  capital  stock  of  $5,000.  Mr. 
Sanders,  who  started  the  News  several 
years  ago,  has  enjoyed  a  liberal  pa¬ 
tronage  from  the  start,  and  is  erecting  a 
building,  and  when  it  is  finished  will 
install  a  new  press  and  other  modern 
machinery. 

W.  F.  Conyard,  publisher  of  the  La¬ 
crosse  (Wash.)  Clipper,  and  pioneer  of 
the  Northwest,  was  presented  a  purse  of 
$100  in  gold  recently  by  a  colony  of 
Scandinavians  whom  he  assisted  in  set- 


GET  THE  REST  ALWAYS  1 

Qllfr  ^ittabnrg 

Greater  Plttebar^’e  Greatest 
Newspaper 

Wallace  G.  Bzoozk  Hozacs  If.  Pozd 

Biun*wick  Bldg.  People* Ga*  Bldg. 

New  York  Chicago 


The  Mobile  Register 

MOBILE,  ALABAMA 

“We  regard  The  Mobile  Raster  as  the 
strongest  advertising  medium  in  South  Ala- 
bam*  and  Mississippi." 

BAtNIY-CAVAKAVCH  HaSDWAKE  Co. 

C,  F.  KELLY  &  CO. 
Publishers'  Reprcscatativm 
New  York  Chkaco 


Boston  Transcript.  .  16,803  lines 

Boston  Post  10,454  “ 

Boston  Herald  ....  1 0,022 
Boston  Advertiser  .  9,219 

Boston  Globe . 6,959 

Boston  Journal  ...  3,196 
Boston  American  .  .  2,761 
Boston  Traveler  .  .  1,925 
Boston  Record  ....  1.323 


tling  on  land  in  eastern  Washington 
early  in  1907.  The  purse  was  presented 
by  Mike  N.  Johnson.  To  add  to  their 
tokens  of  appreciation,  the  visitors 
handed  in  a  number  of  cash  subscrip¬ 
tions  for  the  Clipper.  Ihc  colonists 
were  penniless  when  they  reached  La¬ 
crosse  four  years  ago,  but  Mr.  Conyard 
was  “on  the  job”  and  they  were  fed 
and  given  employment.  To-day  they  are 
in  comfortable  circumstances. 

The  lowest  bid  ever  made  in  the  Pa¬ 
cific  Slope  country  for  county  printing 
was  that  of  the  Goldendale  (Wash.)  In¬ 
dependent  at  one-billionth  part  of  1 
per  cent,  per  square  inch.  The 
bid  was  accepted  by  the  commis¬ 
sioners,  and  the  auditor  of  Klickitat 
County  is  now  practising  in  fractions  in 
anticipation  of  the  next  bill.  Last  year 
another  paper  in  Goldendale  took  the 
county  printing  at  one-thousandth  part 
of  1  cent.  Each  paper  makes  a  point 
of  printing  the  proceedings  as  a  matter 
of  news. 

J.  R.  Sovereign,  once  a  labor  leader 
of  national  renown,  who  has  been  the 
editor  of  the  San  Foil  Eagle  at  Keller, 
Wash.,  for  two  year.s.  has  resigned  and 
is  open  for  a  new  engagement.  A  po¬ 
sition  in  a  mining  camp  is  preferred. 
While  he  is  willing  to  write  copy  and 
set  type,  he  hopes  not  again  to  be  re¬ 
quired  to  be  manager,  foreman,  com¬ 
positor,  pressman,  solicitor,  collector. 


Boston  Globe  ....  28,005  lines 
Boston  Post  23,950 
Boston  Transcript.  ,  1  7,645 
Boston  American. ..  1 2,331 
Boston  Herald  ...  4,735 
Boston  Journal  ....  1,735 
Boston  Traveler  .  .  798 

Boston  Advertiser  .  168  “ 

Boston  Record  ....  168 


bookkeeper,  correspondent  and  office 
boy,  and  everything  else,  in  addition  to 
the  editorship. 

-Miss  M.  M.  Scott,  a  newspaper  writer 
of  Indianapolis,  was  injured  in  the 
wreck  of  the  first  through  train  over 
the  Chicago,  Milwaukee  &  Puget  Sound 
Railway  at  Rosalia,  Wash.,  while  on  the 
v/ay  to  Portland,  Ore.,  to  cover  the 
annual  rose  festival  the  week  of  June 
5  for  Eastern  publications.  She  was 
brought  to  Spokane,  and  after  receiving 
treatment  she  pluckily  continued  the 
journey  and  served  her  papers. 

The  election  of  William  H.  Cowles,  of 
Spokane,  owner  of  the  Spokesman-Re¬ 
view  and  The  (Thronicle,  as  a  director  of 
the  .Associated  Press  is  highly  satisfac¬ 
tory  to  publishers  in  the  Pacific  Slope 
country.  Mr.  Cowles  is  one  of  the  most 
active  and  progressive  men  in  the  North¬ 
west  and  is  looked  upon  as  a  worthy 
successor  to  the  late  Colonel  Harvey  W. 
Scott,  editor  of  the  Portland  Oregonian. 

Percy  Hunter,  who  was  a  staff  writer 


Junk  17,  1911. 


on  the  Sydney  Daily  Telegraph  before 
he  became  director  of  the  Immigration 
and  Tourist  Bureau  of  New  South 
Wales,  was  in  Spokane  June  4  to  6,  a 
guest  of  the  Chamber  of  Commerce.  He 
is  on  the  way  to  London  on  a  (govern¬ 
ment  mission  and  will  pass  several  days 
in  New  York.  He  expects  to  return  to 
this  coast  early  in  February. 

Fred  Simpich,  formerly  consul  to 
Bagdad,  Turkey,  who  has  been  at  We¬ 
natchee,  Wash.,  where  he  was  a  member 
of  the  World  staff  since  early  in  Jan¬ 
uary,  has  re-entered  the  consular  service 
For  months  he  debated  between  (iiov- 
emment  work  and  newspaper  work,  with 
the  result  that  he  has  been  appointed 
consul  for  Ensenada,  in  western  Mexico. 

H.  O.  Loebell  and  Miss  Edith  Taylor 
have  been  appointed  editors  of  the  ^lot 
Light,  published  by  the  Pilot  Light  Club, 
composed  of  commercial  department  em¬ 
ployes  of  the  Spokane  Falls  Gas  Light 
Co.  The  initial  number  is  profusely  il¬ 
lustrated. 

A.  R.  Gardner,  for  two  years  editor 
of  the  Kennewick  (Wash.)  Reporter, 
has  become  secretary  of  the  Kennewick 
Commercial  Club.  S.  Z.  Henderson, 
founder  of  the  Reporter,  has  returned 
to  the  editor’s  desk. 

Mrs.  Sophia  B.  Porter,  fomerly  so¬ 
ciety  editor  of  the  Spokane  Inland  Her¬ 
ald,  has  become  press  agent  for  the 
Orpheum  Theater  in  Spokane. 

August  Wolf. 


POSTAL  IN  ’PHONE  FIELD. 


Company  Operate*  Combined  Tele* 
graph  and  Telephone  Service. 

A  telephone  service  over  wires  in 
continual  use  for  telegraph  business  is 
now  in  successful  operation  over  a 
stretch  of  534  miles  between  Reno  and 
Salt  Lake  City,  according  to  an  an¬ 
nouncement  made  by  the  Postal  Tele¬ 
graph  Company  this  week. 

A  new  wire  circuit,  which  has  been 
recently  installed  has  made  the  tele¬ 
phonic  attachments  possible.  The  wire 
strands  are  each  thicker  than  a  lead 
pencil,  and  weigh  435  pounds  to  the  mile 
instead  of  210  pounds,  which  was  the 
old  standard.  The  new  wire  will  event¬ 
ually  supplant  the  lighter  size  on  ail 
trunk  lines  of  the  Postal  Company,  and, 
as  soon  as  equipment  can  be  provided, 
telephonic  extensions  of  its  trunk  lines 
will  be  made  by  the  Postal  Company  in 
a  number  of  Western  towns. 

Com  Crop  Commit*  Saicido. 

According  to  that  versatile  and  truth¬ 
ful  newspaper  man.  Graves,  of  Mt.  Up¬ 
ton,  a  field  of  com  down  in  his  bali- 
wick  grew  so  fast  the  other  night  that 
it  pulled  itself  up  by  the  roots,  the 
entire  field  committing  suicide  and  caus¬ 
ing  great  loss  to  the  owner.  The  only 
way  we  can  account  for  this,  says  the 
Morris  Chronicle,  is  the  various  kinds 
of  drouth  in  Mt.  Upton  this  spring  and 
that  the  unusual  hot  weather  has  af¬ 
fected  what  Mr.  Graves  carries  under 
his  hat. — From  Cooperstoivn  (N.  Y.) 
Farmer. 


Some  Athloto. 

“  ‘Bob’  •  Dhvi*.  who  ii  editor  of  Munsey’s 
Magazine  and  the  author  of  several  plays,  is  the 
possessor  of  a  sense  of  humor  and  a  power  of 
expression  that  is  requently  picturesque.  In 
speaking  of  a  man  who  had  achieved  some  dis¬ 
tinction  as  a  killjoy,  Davis  said;  *That  fellow 
is  a  great  athlete.  He  can  throw  a  wet  blanket 
SCO  yards  in  any  gathering.’  ’’ — Artoncut. 


The  Greensburg  Tribune 

Has  Largest  ClrcnUHon  in  WestBorelani  Coutyg  Pennsylvania 


ELAT  DISPLAY  RATES 
Set  Batter,  per  iach . 

No  Special  ReprcaentatlTM 

Matrices  at  Mte  (Me . 

R.  W.  HERBERT,  Preddent 

The  month  of  May,  1911,  was  by  far  the 
largest  May,  both  in  Advertising  and  Cir¬ 
culation,  in  the  history  of  the  Boston  Post. 


Eastern  Representative 

C.  F.  KELLY  &  CO. 

1  Madison  Ave.,  Xew  York  City. 


Western  Representative 

C.  GEO.  KROGNESS 

901-902  Marquette  Bldg.,  Chicago. 
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Eliminators  of  Overtime 

The  use  of  our 

Quick  Change  Model  8  Three 
Magazine  Linotype 

and  the 

Quick  Change  Model  9  Four 
Magazine  Linotype 

will  enable  the  newspaper  fore¬ 
man  to  cut  out  much  of  the 
overtime  now  due  to  slow  and 
expensive  hand  set  methods. 


The  idea  that  individual  type 
is  still  the  necessary  or  desir¬ 
able  way  to  set  heads  and  ads. 
is  accepted  only  because  the 
business  manager  either  has  not 
been  informed  of  the  real  ver¬ 
satility  of  the  Linotype  today, 
or  has  not  equipped  his  plant 
with  our  latest  machines,  im¬ 
provements  and  attachments. 

The  linotype  Way  Is  the  Only  Way 
MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING.  NEW  YORK 

CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

1100  S.  Wabash  Ave.  688-646  Sacramento  St.  332  Camp  St. 

TORONTO:  Canadian  Linotype,  Ltd.,  33  Lombard  St. 


SEEKS  $50,000  DAMAGES. 


United  SutM  School  of  Miuic  Sue* 
Collier**  for  Alleged  Libel. 

The  United  States  School  of  Music, 
225  Fifth  avenue,  of  which  David  F. 
Kemp  is  president,  has  sued  Collier’s 
Weekly  for  $50,000  damages  for  an  al¬ 
leged  libel  uttered  two  years  ago,  and 
which  the  plaintiff  claims  to  be  “false, 
defamatory,  without  justification,  and 
unsupported  by  evidence.” 

The  trial  promises  to  be  of  particular 
interest,  not  only  to  the  daily  newspaper 
press  but  to  the  many  reputable  schools 
of  instruction  in  the  arts  and  sciences 
that  carry  on  their  business  by  what  is 
known  as  the  “correspondence”  method. 
The  trial  has  been  set  for  Tuesday,  June 
20,  in  the  Supreme  Court.  The  plain¬ 
tiff  is  represented  by  Pinney,  Thayer  & 
Van  Slyke,  and  the  defendant  by  James 
W.  Osborne. 

The  libellous  article,  which  was  writ¬ 
ten  by  Samuel  Hopkins  Adams,  de¬ 
nounced  as  a  fraud  the  correspondence 
system  of  the  United  States  School  of 
Music,  which  had  been  in  existence  for 
thirteen  years  and  had  tutored  150,000 
students  in  all  parts  of  the  world, some 
as  far  away  as  the  gold  coast  of  Africa 
and  the  edge  of  the  Arctic  Circle. 

The  plaintiff  sets  forth  that  he  never 
has  been  charged  with  fraud;  that  no 
complaint  ever  had  been  lodged  against 
him  or  his  system;  that  the  published 
article  was  simply  an  assertion  and  was 
not  backed  by  any  corroborative  proof ; 
that  no  representtaive  of  Collier’s  ever 
called  at  the  school  to  make  an  inves¬ 
tigation,  and  that  no  effort  had  been 
made  to  have  the  system  explained. 

Mr.  Kemp  is  one  of  the  most  exten¬ 
sive  advertisers  among  the  correspond¬ 
ence  schools  in  the  United  States.  He 
employs  the  columns  of  the  Times,  the 
Herald,  the  World,  the  American  and 
other  newspapers  in  New  York,  all  the 
Hearst  papers,  all  the  Munsey  group,  the 
Philadelphia  Bulletin,  the  Philadelphia 
Inquirer,  the  leading  Pittsburg  papers 
and  the  principal  publications  in  the 
South  and  Middle  West,  the  Pacific 
Coast  and  New  England. 

When  the  school  was  established,  in 
1898  the  advertising  was  handled  by 
the  Charles  H.  Fuller  Advertising  Co., 
but  it  is  now  cared  for  by  Henry 
Decker,  Ltd.,  formerly  in  charge  of  the 
New  York  office  of  that  company. 

When  the  first  advertisement  was  of¬ 
fered  to  Scribner’s  Magazine  the  busi¬ 
ness  manager  was  in  doubt  as  to  the 
legitimacy  of  the  enterprise  and  hesi¬ 
tated  about  giving  it  what  would  be 
practically  the  indorsement  of  one  of 
the  most  conservative  magazines  in  the 
country.  The  question  of  acceptance  or 
rejection  was  finally  submitted  to 
Charles  Scribner  himself,  who,  after 
studying  the  plan  carefully  and  making 
some  inquiries,  finally  said:  “Take  it. 
This  is  a  new  thing,  but  it  will  groW." 

The  prediction  was  fulfilled.  The 
school,  which  started  with  400  pupils, 
has  steadily  increased  in  popularity  year 
by  year  until  1909,  when  30,000  students 
were  on  the  school’s  roster.  This 
growth  is  attributed  almost  exclusively 
to  clean-cut,  Straight  advertising  in 
which  the  statements  are  specific  and 
without  ambiguity. 


Pacific  Ad  Men  Meet. 

More  than  150  well-known  advertis¬ 
ing  men  and  business  managers  of  lead¬ 
ing  publications  of  the  Far  West  at¬ 
tended  the  Pacific  Coast  advertising 
men's  convention  at  Spokane  this  week. 
S.  C.  Dobbs,  president  of  the  Associated 
Ad  Clubs  of  America,  was  one  of  the 
principal  speakers. 


JOURNAUSM  TAUGHT. 

New  Course  of  Instruction  to  be 
Established  at  the  University  of 

PitUburgh  This  Fall  With  T.  R. 

Williams,  Managing  Editor  of 
The  Press,  in  Charge. 

A  course  of  journalism  has  been 
added  to  the  curriculum  of  the  School 
of  Economics,  Finance  and  Accounts  of 
the  University  of  Pittsburgh.  It  will  be 
inaugurated  during  the  next  academic 
year,  which  opens  Sept.  25,  classes  be¬ 
ing  held  every  Monday  evening.  The 
course  will  be  started  in  the  evening 
school  so  that  men  engaged  in  news¬ 
paper  work  during  the  day  will  have 
the  opportunity  of  availing  themselves  of 
the  instruction, 

Lat:r  it  is  the  intention  to  advance 
it  to  the  regular  day  classes,  when  more 
extensive  and  specialized  courses  will 
be  provided.  A  practical  newspaper 
man,  T.  R.  Williams,  managing  editor 
of  the  Pittsburg  Press,  has  be  n  se¬ 
lected  to  supervise  the  work  of  this  de¬ 
partment.  He  will  be  assisted  by  a  corps 
of  editors  and  managers  of  other  news¬ 
papers  and  journals  in  the  city. 

SKETCH  OF  INSTRUCTOR. 

Mr.  Williams  has  the  advantage  of 
nine  years’  experience  on  the  large  Pitts¬ 
burg  dailies,  having  held  at  various 
times  all  the  positions  in  the  editorial 
department  from  reporter  to  managing 
editor.  He  has  held  the  latter  position 
on  the  Press  for  two  years.  He  is  a 
graduate  of  California  Normal  School, 
Mt.  Pleasant  Classical  and  Scientific  In¬ 
stitute  and  Franklin  and  Marshall  Col¬ 
lege,  receiving  his  A.  B.  degree  from 
the  latter  institution  in  1902. 

The  courses  are  designed  not  only  for 
those  who  intend  to  enter  upon  or  are 
already  engaged  in  some  form  of  news¬ 
paper,  magazine  or  trade  journal  work, 
but  also  for  the  business  man  who  wants 
to  gain  a  broader  knowledge  of  this 
important  adjunct  of  business  success 
and  increased  ability  to  express  himself 
through  different  publicity  media. 

COURSE  IN  BUSINESS  ENGLISH. 

They  will  be  particularly  valuable  to 
men  engaged  in  any  kind  of  advertis¬ 
ing  or  any  kind  of  business  where  pub¬ 
licity  is  desirable.  A  course  of  busi¬ 
ness  English  will  be  provided  in  con¬ 
junction  with  the  other  courses,  the 
student  being  given  practical  work  in 
the  use  of  effective  English,  with  par¬ 
ticular  emphasis  upon  business  corre¬ 
spondence  and  selling  incident  to  all 
lines  of  business. 

The  students  will  be  organized  as  a 
staff  of  a  modern  newspaper,  each  being 
assigned  the  particular  position  for 
which  he  proves  himself  qualified.  The 
staff  will  be  taken  through  the  actual 
routine  work,  including  news  gathering, 
news  writing,  editing  copy,  reading  copy, 
writing  headlines,  correcting  proof  and 
preparing  the  details  for  issuing  “the 
edition.”  The  class  will  visit  newspaper 
plants  of  the  city  in  order  to  grasp  more 
fully  the  practical  side  of  the  subject. 


NEW  PUBUCATIONS. 

A  new  weekly  paper  called  the  Times 
is  scheduled  to  make  its  appearance  at 
Russellville,  Ky.,  to-day.  It  will  be  ed¬ 
ited  by  Arthur  M.  Herndon,  formerly 
of  the  Logan  Coimty  News. 

The  Ree  Heights  (S.  Dak.)  Review  is 
the  name  of  a  hew  weekly  recently 
launched  by  R  A.  and  D.  L.  Waterman. 
They  formerly  published  the  Orient  Ar¬ 
gus. 

The  Plum  City  (Wis.)  News,  a  new 
paper  founded  early  in  the  year,  has 
been  taken  over  by  the  Durand  (Wis.) 
Entering  Wedge. 


She  Is  the  Whole  Thing. 

Miss  Chattie  Coleman  is  the  sole 
owner,  proprietor,  editor-in-chief,  busi¬ 
ness  manager  and  advertising  manager 
of  the  Stromsburg  (la.)  Headlight.  She 
has  successfully  conducted  the  paper  for 
the  past  twelve  years. 

Peterson’s  New  Megezine. 

The  Paterson,  N.  J.,  Board  of  Trade 
has  begun  the  publication  of  a  new 
monthly  magazine  called  “Paterson.” 
The  first  issue  contains  32  pages  and 
cover  and  is  printed  on  heavy  art  paper. 
Much  of  the  space  is  devoted  to  the 
silk  industry  of  the  city.  The  magazine 
is  published  under  the  direction  of  the 
publication  committee,  consisting  of  J. 
P.  VanSaun,  P.  S.  VanKirk,  W.  M.  Van 
Ness,  H.  H.  Schoonmaker  and  Walter 
Mills.  John  J.  Fitzgerald,  secretary  of 
the  board,  is  listed  as  editor  and  F.  B. 
Hoagland  as  business  manager. 

Change  in  Enrekn  Springs  Times. 

At  a  called  meeting  of  the  board  of 
directors  of  the  Eureka  Springs  (Ark.) 
Times  Publishing  Company  last  week, 
Edward  F.  Payne,  formerly  editor  of 
the  Leslie  (Ark.)  Standard,  was  elected 
editor  and  manager  of  the  Times  to 
succeed  C.  L.  Kendrick. 


HISCHE  WITH  PRINTER'S  INK. 

Appointed  Manager  of  the  Chicago 

Office  in  Place  of  M.  C.  Auerbachs 
Who  Went  to  Smart  Set. 

John  1.  Romer,  editor  of  Printer’s 
Ink,  has  returned  to  New  York  from  a 
trip  to  Chicago  in  the  interests  of  that 
publication.  While  in  Chicago  Mr. 
Romer  appointed  George  B.  Hische,  for 
the  last  nine  years  representative  of  the 
Lewis  publications  of  St  Louis,  as 
Western  advertising  manager  of  Prin¬ 
ter’s  Ink. 

Mr.  Hische,  who  has  been  identified 
with  the  publishing  business  for  many 
years,  having  been  employed  on  the 
Ohio  State  Journal  at  Columbus  and  at 
one  time  was  part  owner  of  the  Joliet 
News,  is  one  of  the  best  known  adver¬ 
tising  men  in  the  West.  His  long  resi¬ 
dence  in  Chicago  has  given  him  an  ex¬ 
tensive  acquaintance  with  its  prominent 
advertisers. 

He  is  a  member  and  one  of  the  found¬ 
ers  of  the  Agate  Club,  the  Atlas  Club, 
the  Chicago  Advertising  Association, 
and  the  Chicago  Press  Club.  He  is  also 
a  Knight  Templar,  a  Mystic  Shriner  and 
a  thirty-second  degree  Mason. 


<lf 


Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 
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HUBBARD’S  TRADE-MARK  GONE,  merely  an  expedient  for  securing  a  lot 
It  was  something  of  a  shock  to  us  to  of  free  advertising  and  the  plucking  of 
learn  that  Elbert  Hubbard,  editor  of  $500  from  a  too-confident  speculator.  In 
the  Phillistine  and  the  Fra,  lecturer,  any  event,  it  will  be  interesting  to  ob- 
vaudeville  entertainer  and  advertisement  serve  what  effect  the  operation  will  have 
writer,  has  had  his  celebrated  flowing  upon  bis  earning  power. 

locks  amputated.  The  grievous  thing  - 

about  this  act  is  that  he  made  $500  by  HOW  ARE  YOU  GOING  TO  TELL? 
doing  it.  It  is  next  to  an  impossibility  to  draw 

That  Mr.  Hubbard  was  willing  to  sell  the  line  between  advertising  and  news 
his  trade-mark  for  such  a  sum  is  to  be  m  much  of  the  matter  that  is  handled 
regretted.  The  fact  that  he  submitted  daily  in  newspaper  offices.  Important 
himself  to  the  village  barber’s  shears  as  events  cannot  be  reported  without  giv- 
the  result  of  a  bet  that  he  did  not  have  mg  the  persons  connected  with  them  a 
the  nerve  to  get  a  hair-cut,  made  by  a  certain  amount  of  free  advertising, 
spendthrift  anxious  to  lose  money  to  Mr.  The  physician  who  has  performed  a 
Hubbard,  does  not  palliate  his  offense.  critical  operation  on  a  distinguished  citi- 
\Ve  have  for  a  long  time  taken  con-  zen  gets  a  free  ad  of  his  skill  in  the 
siderable  interest  in  Fra  Albertus,  be-  news  columns.  The  lawyer  who  repre¬ 
cause  he  is  probably  the  best  advertised  sents  the  plaintiff  or  the  defendant  in  an 
editor  and  writer  in  the  United  States,  imi>ortant  trial  secures  publicity  that 
.ind  because  he  comes  pretty  near  de-  may  liecomc  the  foundation  of  his 
.serving  all  the  money  and  fame  that  are  fortune. 

coming  to  him.  VVe  have  heard  him  The  clergyman  whose  sermon  attack- 
lecture  several  times,  and  cheerfully  ad-  ing  the  evils  of  society  is  published  in 
mit  that  we  were  highly  edified,  although  the  Monday  morning  papers  is  talked 
it  took  us  some  time  to  get  used  to  his  about  in  the  press  and  on  the  street,  and 
long  hair,  his  soft  roll  white  collar  and  gets  a  lot  of  fres  advertising  that  helps 
large,  black,  artist’s  necktie  which,  com-  fill  his  church  on  subsequent  Sundays 
bined,  gave  him  the  appearance  of  Little  and  increases  his  value  as  a  preacher. 
Willie,  the  model  boy  of  our  Sunday-  On  the  other  hand,  no  editor  would 
school  forty  years  ago.  We  have  read  print  an  article  saying  that  Wanamaker 
his  magazines,  and  although  they  con-  or  Macy  had  received  three  carloads  of 
tain  too  much  Hubbard  custard  pic  for  lamp  chimneys  or  a  trainload  of  fur- 
our  digestion,  yet  we  find  some  pleasure  niture,  because  it  would  lie  advertising 
in  eating  small  pieces  now  and  then.  pure  and  simple.  The  newspapers  often 
But  now  that  Hubbard  has  had  his  hair  give  free  notices  delilterately,  as  in  the 
cut  we  fear  he  has  committed  an  un-  cas?  of  the  theaters  and  other  amuse- 
named  kind  of  suicide.  How  is  the  pub-  ment  enterprises.  They  print  the  names 
lie  going  to  identify  him  without  his  of  the  makers  of  automobiles  driven  by 
trade-mark?  How  are  advertising  clubs  prominent  people.  They  discuss  the  vir- 
and  lecture  committees  to  know  they  are  tues  of  the  different  types  of  aeroplanes 
getting  the  real  thing  when  a  good-  and  dirigible  balloons,  giving  the  names 
looking  man  in  a  stiff  collar  and  four-in-  of  their  builders  or  designers.  They 
hand  tie  steps  out  from  the  wings  or  publish  columns  of  gossip  about  profes- 
mounts  the  platform  to  address  them  as  sional  baseball  players  and  prizefighters, 
Mr.  Hubbard?  In  the  absence  of  his  who  coin  the  publicity  thus  obtained  into 
lung  hair  they  are  sure  to  kick,  on  the  money  when  the  right  time  comes, 
ground  that  a  bogus  Hubbard  is  being  H  an  article  h«s  a  live,  general  news 
rung  in  on  them  and  demand  their  interest,  even  though  it  does  advertise 
money  back.  It  will  be  impossible  to  someone  or  something,  it  ought  to  be 
convince  them  that  the  person  on  the  printed.  If  an  editor  is  in  doubt  as  to 
platform  is  indeed  the  great  and  only  the  character  of  an  article,  let  him  con- 
Fra  Albertus.  suit  the  advertising  or  business  manager. 

It  may  be  that  Mr.  Hubbard  intends  to  whose  acute  perception  can  detect  any- 
let  his  hair  g^ow  to  its  accustomed  thing  of  an  advertising  nature  in  the 
length  a.nd  thus  recover  his  trade-mark,  most  skilfully  constructed  piece  of  copy. 
Perhaps  the  shorning  of  his  locks  was  -nd  abide  by  his  decision. 


EDITORIAL  COMMENT. 

The  London  hotel-keepers  are  in  the 
dumps  because  rich  Americans  have  re¬ 
fused  to  visit  their  city  during  the  coro¬ 
nation  and  pay  the  exorbitant  prices 
they  had  fixed  for  accommodations.  Two 
West  End  landlords  have  banished  from 
their  corridors  the  representatives  of 
two  New'  York  newspapers  who  had 
dared  to  tell  the  truth  about  the  prepa¬ 
rations  that  had  been  made  to  mulct 
visitors.  It  is  the  same  old  story  with 
which  we  have  been  made  familiar  every 
time  a  world’s  fair  exposition  or  any 
other  great  celebration  is  held.  Instead 
of  being  satisfied  with  a  moderate  in¬ 
crease  in  rates,  such  as  almost  any  trav¬ 
eler  would  be  willing  to  pay,  the  hotel- 
keepers  have  doubled  and  trebled  their 
charges  through  greed  and  thus  have 
driven  away  the  crowds  of  people  who 
would  otherwise  have  visited  the  Eng¬ 
lish  capital.  \\  ho  can  estimate  the  value 
of  the  services  rendered  by  the  news¬ 
papers  in  protecting  the  public  against 
ihe  avarice  of  these  get-rich-quick  land¬ 
lords? 

The  announcement  that  .Arthur  Cap¬ 
per,  of  the  Topeka  Capital,  the  most  in¬ 
fluential  newspaper  in  Kansas,  is  a  can¬ 
didate  for  the  nomination  for  Governor 
is  received  with  much  pleasure  by  his 
many  friends  in  all  parts  of  the  coun¬ 
try.  Mr.  Capper  is  one  of  those  gentle 
yet  strong  men  who  does  things  with¬ 
out  making  a  big  noise.  When .  the 
writer  met  him  for  the  first  time  he 
could  hardly  believe  that  the  quiet  and 
almost  timid  appearing  man  before  him 
was  Capper,  the  hustler  who  in  a  few 
years  has  built  up  the  largest  newspaper 
and  periodical  publishing  business  west 
of  Kan.sas  City  and  east  of  Los  .Angeles. 
Five  minutes’  conversation  with  him 
showed  that  his  is  an  active  brain  that 
hatches  ideas  with  astonishing  speed. 
He  knows  his  Kansas  like  a  hook.  He 
has  high  ideals  of  life  and  is  working 
toward  them  every  minute.  His  knowl¬ 
edge  of  politics  is  extensive,  .nlthough 
he  has  never  been  a  politician.  If 
elected  to  the  office  to  which  he  now 
aspires  he  will  give  Kansas  the  wisest, 
.sanest  and  most  helpful  administration 
it  has  ever  had. 

Several  New  A’ork  papers  in  their 
Sunday  issues  printed  a  news  article 
stating  that  during  the  heavy  thunder¬ 
storm  of  Saturday  night  the  tent  in 
which  a  local  society  circus  and  carnival 
was  being  held  at  Flushing  was  blown 
down,  burying  3,000  men,  women  and 
children  in  its  folds.  .According  to  the 
report,  a  panic  followed  in  which  a  herd 
of  elephants  figured  and  scores  of 
maimed  and  wounded  people  filled  the 
local  hospital.  It  was  a  good  story,  but, 
fortunately,  it  was  not  true.  There  was 
no  panic ;  only  two  people  suffered  slight 
bruises,  but  none  was  taken  to  the  hos¬ 
pital.  In  other  words,  the  story  was 
a  fake.  The  correspondent  who  wrote 
it  was  evidently  inexperienced  and  al¬ 
lowed  his  imagination  to  run  away  with 
his  pen.  It  is  safe  to  say  that  his  use¬ 


fulness  as  a  chronicler  of  news  for 
metropolitan  newspapers  is  ended,  at 
least  for  the  present. 

VVe  do  not  hear  so  much  about  the 
mid-summer  dulness  in  the  newspaper 
business  as  formerly,  because  the  period 
of  comparative  inactivity  is  growing 
shorter  each  year.  People  go  away  on 
vacations,  but  they  are  not  gone  long 
unless  they  are  broken  down  in  health 
or  are  mere  idlers.  Ninety  per  cent,  of 
those  who  leave  town  are  not  absent 
more  than  two  weeks,  and  those  who 
do  go  away  do  not  number  more  than 
•25  per  cent,  of  the  population  at  the 
height  of  the  vacation  time.  Therefore, 
advertisers  have  about  75  per  cent,  left 
upon  which  to  work  right  through  the 
summer.  The  character  of  the  sales  in 
the  retail  stores  changes  somewhat,  and 
probably  the  amount  of  money  handled 
is  considerably  less,  but  as  the  profit  on 
most  lines  of  summer  goods  is  larger 
than  those  sold  at  other  seasons  the  net 
gain  is  very  satisfactory. 

Elegy  Written  in  a  Country  Road. 

The  curfew  tolls  the  knell  of  parting 
day. 

The  lowing  lierds  wind  slowly  o’er 
the  lea. 

The  plowman  homeward  rides,  and  on 
the  way 

He  gayly  toots  his  auto  horn  at  me. 

Chicago  Record-Herald. 

The  boast  of  limousine  and  much  horse¬ 
power. 

And  all  that  engine  and  magneto  spell. 
Await  alike  the  inevitable  hour — 

The  paths  of  speeding  lead  you  to  the 
cell. 

New  York  Mail. 

Here  lies  his  head  upon  the  lap  of  earth, 
A  youth  to  fortune  and  to  fame  un¬ 
known  ; 

The  auto  hit  him  for  all  it  was  worth. 
.And  then  sped  on  and  left  him  here 
alone. 

Houston  Post. 

Haply  some  hoary-headed  swain  may 
say ; 

“I  seen  him  when  he  passed  and  no¬ 
ticed  how 

■‘He  seemed  to  want  to  hurry  on  his 
way — 

“I  got  his  number,  but  fergit  it  now.” 

Chicago  Record-Herald. 

Magasine  Men  Plan  Outing. 

The  Representatives’  Club,  composed 
of  the  advertising  representatives  of  th; 
leading  monthly  and  weekly  magazines, 
will  hold  its  annual  outing  Friday,  June 
*23,  at  Travers  Island,  the  summer  home 
of  the  New  York  Athletic  Club.  All 
sorts  of  athletic  games  will  be  indulged 
in  during  the  afternoon,  and  in  the 
evening  the  members  will  enjoy  a  clam 
bake.  The  president  of  the  club  is 
David  D.  Lee,  of  Suburban  Life. 

E.  K.  Gaylord  Badly  Injured. 

E.  K.  Gaylord,  business  manager  and 
one  of  the  owners  of  the  Oklahoma  City 
Daily  Oklahoman,  was  seriously  injured 
Monday,  when  an  automobile  in  which 
he  was  riding  went  over  a  steep  em¬ 
bankment. 

William  D.  Wasson,  editor  of  the 
Berkeley  (Tex.)  Independent,  is  recov¬ 
ering  from  an  operation  for  appendi¬ 
citis. 
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Col.  William  Hester,  publisher  of  the 
Brooklyn  Eagle,  and  Herbert  F.  Gunni¬ 
son,  business  manager  of  the  Eagle,  left 
on  Saturday  for  a  six  weeks’  trip 
through  England,  Spain,  Tangiers  and 
France. 


After  being  connected  with  the  Buf¬ 
falo  Times  for  more  than  twenty-five 
years,  Walter  F.  Xurzey  has  resigned 
his  position  as  business  manager  of  that 
paper  to  become  general  manager  and 
treasurer  of  the  Buffalo  branch  of  the 
Philadelphia  House  Wrecking  Co.,  of 
Philadelphia. 


Robert  C.  Fuller,  member  of  the  Xew 
York  State  Water  Supply  Commission, 
and  former  secretary  to  Governor 
Hughes,  has  been  made  associate  editor 
of  the  Albany  Knickerbocker  Press. 


Strickland  Gillilan,  well-known  hu¬ 
morist,  lecturer  and  former  newspaper 
man,  was  the  star  attraction  at  the  Ok¬ 
lahoma  Chautauqua  held  at  Oklahom.n 
City  last  week. 


W.  T.  Oberer,  general  manager  of  the 
Columbus  (O.)  State  Journal,  spent  the 
current  week  at  the  Waldorf-.Astoria 
with  his  bride.  The  wedding  took  place 
at  Columbus,  Sunday,  June  11. 


Louis  .A.  Hoffman,  publishers’  sales 
manager  of  the  .American  Xewspaper 
Supply  Co.,  of  Xew  York  City,  sailed 
on  Tuesday  for  the  coronation  of  King 
George.  Mr.  Hoffman  will  incidentally 
sell  British  publishers  some  Guaranteed 
Xews  Ink. 


James  E.  Craig,  first  president  of  the 
Kansas  City  Press  Club,  and  now  a 
member  of  the  staff  of  the  St.  Louis 
Dispatch,  and  Miss  Jessie  C.  Hall,  of 
Kansas  City,  were  married  June  6  at 
the  bride’s  home. 

Edward  F.  Payne,  formerly  editor  of 
the  Leslie  (Ark.)  Xews-Standard,  has 
he:n  appointed  editor  of  the  Eureka 
Springs  Time.s,  to  succeed  C.  L.  Ken¬ 
drick,  who  becomes  mechanical  superin¬ 
tendent  of  the  plant. 


P.  W.  Luce,  who  will  retire  as  news 
editor  of  the  Xew  Westminister  (B.  C.) 
Daily  Xews,  was  tendered  a  farewell 
dinner  by  the  newspaper  men  of  the  city 
last  week. 


David  Wilkie  Graham,  editor  of  the 
Xorborne  (Mo.)  Leader,  and  author  of 
‘‘The  Way  to  Win  and  Other  Poems,” 
was  married  recently  in  Kansas  City  to 
Miss  Lillian  Elina  Theis. 


D.  M.  Harris,  who  established  the 
Missouri  Valley  (la.)  Times  in  1868, 
is  the  oldest  editor  in  Iowa.  Mr.  Har¬ 
ris  is  ninety  years  old  and  is  still  ac¬ 
tively  identified  with  the  paper. 


•A.  K.  Ramsey  has  resigned  his  posi¬ 
tion  as  editor  and  manager  of  the  Guey- 
dan  (La.)  Xews  to  engage  in  business 
in  Xew  Orleans. 


Hazel  R.  .Aiken,  for  some  time  tele¬ 
graph  editor  of  the  Charlotte  (X.  C.) 
Observer,  has  resigned  to  join  the  staff 
of  the  Wilmington  (X.  C.)  Star. 


VV  illiam  Osborne  Dapping,  a  member 
of  the  Auburn  (N.  Y.)  Citizen  staff,  and 
Miss  Ina  May  Fairchild,  also  of  .Au¬ 
burn,  were  married  last  week  at  the 
First  Universalist  Church,  Auburn. 


S.  Norvell,  editor  of  the  Hardware 
Reporter,  of  St.  Louis,  sailed  on'  June 


'■>  for  Europe.  Mr.  Norvell  will  write 
a  series  of  articles  dealing  with  hard¬ 
ware  conditions  in  Europe,  with  special 
reference  to  parcels  post,  the  tariff,  etc. 
Thz  articles  will  begin  at  an  early  date 
under  the  general  caption  of  "The  Cub 
Reporter.” 


S.  D.  Henry,  editor  of  the  Coon  Rap¬ 
ids  (la.)  Enterprise,  and  Miss  Josephine 
C.  Sever,  of  Hartford,  that  State,  were 
married  in  Des  Moines  June  7. 

Lloyd  Dorsey  Willis,  a  reporter  on 
the  Xew  York  Times  has  been  ap¬ 
pointed  secretary  to  Joseph  Johnson,  Jr., 
the  new  Fire  Commissioner  of  Xew 
York  City.  The  salary  is 


Edwin  L.  Harvey,  who  “covered”  the 
City  Hall  for  a  New  York  newspaper, 
has  been  appointed  Secretary  of  the 
water  Department  at  a  salary  of  $3,500 
a  year. 


Dr.  Charles  P.  Percival,  editor  of 
Health  Magazine,  is  making  a  100,000- 
mile  automobile  tour  of  the  United 
States. 


Eli  Thomas,  editor  of  the  Amour  (S. 
Dak.)  Chronicle,  accompanied  by  his 
wife,  sailed  from  New  York  this  week 
for  an  all-summer  visit  with  friends 
and  relatives  in  England. 


ALONG  PARK  ROW. 

Julius  Chambers,  author,  writer  and 
widely  known  newspaper  man,  who  has 
l)een  seriously  ill  for  the  past  three 
months,  is  out  again. 


William  Ellis,  of  the  New  York  City 
Record,  has  returned  to  the  city  follow¬ 
ing  a  brief  vacation  spent  at  Riverhead, 
L.  I. 


C.  W.  Murran,  president  of  the  In¬ 
ternational  Press  and  fonner  news¬ 
paper  man  and  globe  trotter,  addressed 
the  graduating  class  of  the  Peddie  Insti¬ 
tute,  Hightstown,  N.  J.,  Wednesday. 


George  E.  Matthew*  Dead. 

George  E.  Matthews,  president  of  the 
J.  X.  Matthews  Company,  publishers  of 
the  Buffalo  Express,  died  at  his  home. 
Falcon  wood.  Grand  Island,  in  the  Ni¬ 
agara  River,  last  Sunday  evening.  He 
was  fifty-six  years  old.  He  was  born 
in  Westfield.  Chautauqua  County,  in 
1865  and  graduated  from  Yale  in  1877. 
He  became  editor  and  publisher  of  the 
Buffalo  Express  in  1889,  succeeding  his 
father.  He  became  also  treasurer  of  the 
Malthews-Northrup  Works,  the  print¬ 
ing  and  publishing  departments  of  the 
business  which  was  merged  with  the 
n-jw‘paper  in  1901,  under  the  name  of 
the  J.  X.  Matthews  Company.  Mr. 
Matthews  was  the  inventor  of  a  four- 
color  process  of  printing  and  gave  much 
time  and  money  for  the  perfection  of  a 
noi.soless  typewriter.  He  was  a  dele¬ 
gate  to  the  Xational  Republican  Conven¬ 
tion  which  nominated  William  McKin¬ 
ley,  who  afterward  asked  him  to  accept 
a  national  position,  but  Mr.  Matthews 
declined  on  the  ground  that  an  editor 
should  not  be  an  officeholder.  .A  widow 
and  three  children  survive  him. 


.A  daily  Called  the  Press  will  be 
launched  at  Norton,  Va.,  in  the  near 
future.  The  Free. Press  plant  will  be 
used. 


Mr.  Culver  was  a  graduate  of  Coluin- 
b’a  College  and  was  for  many  years  a 
reporter  on  the  Xew  York  Herald  and 
the  Evening  World,  doing  work  as  dra¬ 
matic  critic  on  the  latter  for  several 
y.ars.  He  was  a  part  owner  of  the  fa¬ 
mous  Hook  Mountain  of  the  Palisades. 
He  leaves  a  widow. 


Robert  M.  Hanna,  a  veteran  editor  of 
Illinois  and  Iowa  and  familiarly  known 
as  "Marsh,”  died  last  week  at  Peoria 
after  an  illness  of  four  months.  Mr. 
Hanna  was  born  in  Braxton  County, 
West  Virginia,  in  1839.  In  the  early 
>'0s  he  was  associated  with  Robert  Bur¬ 
dette  on  the  Burlington  (Iowa)  Hawk- 
eye.  Later  he  moved  to  Peoria,  where 
he  was  editor  of  various  papers.  The 
last  eleven  years  he  was  editor  of  the 
Peoria  Journal. 


Charles  Edward  .Aughinbaugh,  State 
Printer  and  Binder  of  Pennsylvania, 
died  at  his  country  home  at  Lawnton 
last  week.  He  was  fifty-seven  years  old. 


Robert  L.  Sneed,  for  many  years  tele¬ 
graph  operator  for  the  .Associated  Press 
in  Richmond,  Va.,  died  Sunday  at  the 
home  of  his  nephew  at  Gordonsville,  Va. 
He  was  fifty-two  years  old. 


Edwin  Mason,  representative  of  the 
Detroit  News,  at  Flint,  Mich.,  died  last 
week  at  his  home  in  that  city  of  apo¬ 
plexy.  He  was  born  in  Muscatine,  la., 
in  1862  and  had  been  engaged  in  rep- 
ortorial  and  editorial  work  on  news¬ 
papers  and  magazines  the  greater  part 
of  his  life.  .A  widow  survives  him. 


•Al.  Sanquist,  managing  editor  of  the 
Valparaiso  (Ind.)  Daily  Vidette,  died 
suddenly  last  Saturday.  He  was  thirty- 
one  years  old. 


The  Carlton  (Minn.  Vidette,  owned 
for  several  years  by  D.  C.  Anderson,  has 
been  sold  to  W.  H.  Hassing,  who  has 
conducted  it  for  several  months. 


FEATURES 

The  International  Syndicate 

Ertablishnl  IBM 

Baltimor*,  Maryland 


SITUATIONS  WANTED 

4dvtrtisefH4nls  undtr  ifns  will  cost 

0ns  Cent  Psr  Word 


WANTED— POSITION 

as  Duplex  pressman,  20  years*  experience  as 
erector  and  pressman  for  Duplex  Company. 
VV'ould  accept  reasonable  salary.  Can  do  out¬ 
side  work  on  ads.  and  news.  Address  A.  P. 
VV.XRNER,  118  £.  Main  St.,  Battle  Creek,  Mich. 


ADVERTISING  MANAGER. 

or  solicitor  on  daily  newspaper  within  lOU 
miles  of  Xew  York.  Thoroughly  under¬ 
stands  both  classified  and  disphiy  advertising. 
Have  had  cx|>erience  on  some  of  the  biggest 
and  most  successful  dailies  in  the  country.  Am 
steady  and  a  hanl  worker.  References  fur¬ 
nished.  Address  “O.,**  care  The  EniTOR  and 
Publisher. 


HELP  WANTED. 

WANTED. 

.\n  experienced  man,  with  some  capital,  to 
act  as  business  manager  on  a  new  morning 
paper  to  be  establi.shed  in  a  city  of  110,000. 
Capital  stock  to  be  $100,000  (paid  up).  Business 
prospect  splendid.  Address  “BOX  413,**  Lis¬ 
bon,  Ohio. 


WANTED 

Practical  newspaper  man  with  $5,000  to  take 
an  interest  in  a  paper  with  6,000  circulation, 
with  management.  Lots  of  hard  work  but  can 
be  made  a  winner.  .Address  *‘K  ,**  care  The 
Editor  and  Publisher. 


POSITIONS  OPEN 

In  lU  departments  of  idTcrtising,  publishing 
and  printing  houses^  east,  south  and  wot;  high 
grade  service;  registration  free;  terms  m<^- 
erste;  estahlished  1808;  no  branch  ofRces. 
FERNALD*S  NEWSPAPER  MEN’S  EX- 
CHANGE.  Springfield.  Mass. 


AN  OUT-OF-DOORS  PUBLISHING 

business.  .\  gentleman  who  has  been  the  man¬ 
ager  of  a  publishing  business  for  a  number  of 
years,  who  owns  one-half  interest  in  the  prop¬ 
erty,  desires  to  retire  from  active  business  in 
order  to  devote  himself  to  writing.  The  prop¬ 
erty  is  composed  of  two  periodicals,  one  a 
monthly  trade  paper  with  over  20,000  paid  sub¬ 
scribers,  the  other  a  weekly  paper  in  the  out-of- 
doors  field  with  about  5,OOo'  paid  subscribers.  In 
addition,  also,  they  publish  13  trade  hand-book.s 
which  arc  good  sellers  The  properties  arc  now 
making  good  net  profits  after  paying  adequate 
salaries  to  employes.  Our  idea  is  that  it  would 
take  about  $35,000  to  buy  a  half  interest.  The 
th?  other  half  is  owned  by  people  who  are  good 
advertisers  in  the  publications,  but  they  t^e 
no  cctive  part  in  the  management.  This  prop¬ 
erty  should  appeal  to  some  one  experience  in 
the  out-of-doors  and  sporting  fields.  HARRIS- 
DIBBLE  COMP.\Ny,  Brokers  in  Publishing 
Properties,  46  West  24th  St.,  New  York. 


BUS.  OPPORTUNITIES 

NEWSPAPER  MEN 

Desiring  to  buy  or  sell  can  do  lo  to  b«*t  ad¬ 
vantage  and  without  publicity  by  writing  to 
H.  K.  ilENKICHS,  Newamper  Broker,  Utek- 
field.  III 


_ MISCELLANEOUS 

DAILY  NEWS. 

Report*  for  evening  paper*,  advaac*  oewa, 
mail  lervice,  apccial  and  Chicage  eew*. 
YARD’S  NEWS  BUREAU.  IM  Waahintton 
St.,  Chicago,  IIL 


FOR  SALE 


NEWSPAPERS  FOR  SALE. 

Dailies  and  weeklies  in  19  States,  from  $500 
up.  Splendid  Illinois  weekly.  100  miles  from 
Chicago,  earns  net  $15,000  annually:  $26,000 
cash  needed.  BYRNE  &  COMPANY,  S  East 
Randolph  St.,  Chicago,  III. 


ADVERTISING  MEDIA 

ILLINOIS. 

CHICAGO  EXAMINER 

The  Ur  Rett  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 


NEW  YORK, 

THE  BUFFALO  EVENING  NEWS 

is  read  in  over  M%  of  th*  hoaaes  ef  BnCalo 
and  its  anburba,  and  has  no  diaaatiiBad  advar- 
tisera.  Write  for  rates  and  sworn  eirenlalion 
statement. 

washYngtoiT 


OBITUARY  NOTES. 


THE  SEATTLE  TIMES 


Charles  Bellamy  Culver,  a  magazine 
and  newspaper  writer,  died  at  his  home, 
201  West  Ninety-eighth  street,  New 
York,  on  Friday.  He  was  47  years  old. 


HEW  TORE  HEBALD  STHDICATE 

Special  Services  of  all  Blade  for  Newspapera 
Addraas 

Herald  Sqware  CaaadlaB  Braach 

New  York  City  Dasbarala  Bldd..  Moatraal 


The  nnmistakable  leader  of  the  Northsrest 
Ahead  of  ail  American  newspapers  eze^  one 
in  total  volume  of  business  carried.  Orcnls- 
tion — Daily,  64,741;  Sunday,  84,IOt— 
ahead  of  its  nearest  home  competitor. 

A  matchleas  record — an  nnbeat^le  aewspapar. 


THE  EDITOR  AND  PUBLISHER. 


June  17,  1911. 


ROLL  OF  HONOR 


THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS.  New  York  State  papers  for  the  Pine 
Wood,  Putnam  &  Wood,  161  Devon-  Grove  Springs  Hotel,  Lake  Spafford,  N.  LUt  of  Poblicotioo*  osomiooa  by  tbo  AMoeiotioa  of  Amoricoo  A4oor- 
shire  street,  Boston,  Mass.,  are  sending  H.  This  Agency  is  also  placing  orders  tisora,  of  wbieb  o  COMPLETE  EXAMINATION  of  tbo  vorioa*  roeords  of 
out  orders  for  1U6  words  eight  times  for  thirty  lines  nine  times  in  Southern  circalatioa  was  aiado  aad  tbo  ACTUAL  CIRCULATION  aaeortaia^. 
generally,  for  McLain,  Black  &  Co.,  papers  for  the  Hotel  Gramatan,  Bronx- 
Boston,  Mass.  ville,  N.  H.  I  ALABAMA  I  NORTH  DAKOTA 


Wood,  Putnam  &  Wood,  161  Devon¬ 
shire  street,  Boston,  are  again  sending 
out  orders  generally  for  the  Moxic 
Nerve  Food  Company,  Moxie,  Boston, 
Mass. 

The  Massengale  Advertising  Agency, 
Candler  building,  Atlanta,  Ga.,  is  send¬ 
ing  out  orders  for  two  inches  twenty 
times  at  Southern  papers  for  the  Georgia 
School  of  Technology,  Atlanta,  Ga. 

The  W.  S.  Hill  Company,  323  Fourth 
avenue,  Pittsburg,  Pa.,  is  making  con¬ 
tracts  for  7,<MX)  lines  to  be  used  within 
one  year  in  Southwestern  papers  for  the 
Christian  Moerlein  Brewing  Company, 
Cincmnati,  O. 

The  Massengale  Advertising  Agency, 
Candler  building,  .Atlanta,  Ga.,  is  placing 
orders  for  four  inches  sixteen  times  in 
Southwestern  papers  for  the  Columbia 
Military  Academy,  Columbia,  Tenn. 

The  C.  H.  Touzalin  -Agency,  Chicago, 
is  sending  out  orders  for  seventy-four 
lines  six  times  in  Middle  West  papers 
for  the  Goodrich  Transit  Company. 

Lord  &  Thomas,  Trude  building,  Chi¬ 
cago,  are  placing  orders  for  300  lines 
four  times  with  Middle  West  papers  for 
the  Goetz  Brewing  Company. 

The  D’.Arcy  Advertising  Company. 
Fullerton  building,  St.  Louis,  Mo.,  is 
making  contracts  for  1,000  lines  to  be 
used  within  one  year  in  Southwestern 
papers  for  the  Rhuma  Sulphur  Company, 
St.  Louis. 

Dauchy  &  Co.,  9  Murray  street.  New 
York,  is  sending  out  orders  for  fifteen 
lines  thirteen  times  to  Southwestern  pa¬ 
pers  for  A.  S.  Olmsted,  Le  Roy,  N.  Y. 

The  George  Batten  Company,  Fourth 
Avenue  building,  New  York,  will  here¬ 
after  place  the  business  of  the  J.  O.  Dod¬ 
son  Medicine  Company. 

The  Suffolk  Agency,  Boston,  Mass.,  is 
placing  orders  for  7,000  lines  to  be  used 
within  one  year  in  Mississippi  papers  for 
the  Bloodine  Company,  Boston. 

The  Dorland  Advertising  -Agency,  At¬ 
lantic  City,  N-  J.,  is  placing  page  and 
half  page  ads.  in  Southern  papers  for 
New  York  City  as  a  summer  resort. 

The  Amsterdam  Advertising  -Agency, 
1178  Broadway,  New  York,  is  placing  or¬ 
ders  for  nineteen  lines  nine  times  in 


The  J.  H.  Barber  Advertising  -Agency,  *'*****  . . 

258  U'ashington  street,  Boston,  is  send-  ARIZONA 

ing  out  a  few  orders  to  Alabama  papers 

for  the  Arnold  Balsam  Company,  same  ®^*®‘****  . ^  •• 

city.  CALIFORNIA 

„  1  T"  _  .  IlfDBPBIIDBNT . Saata  Barbara 

The  George  Batten  Company,  Fourth  buLiLBTIII  . Baa  Fraaelaeo 

-Avenue  building.  New  York,  is  sending  OALl.  . . Baa  Fraaelaeo 

out  orders  for  the  present  to  Philadel-  *XAMIWBIi  . Baa  Fraaelaeo 

phia  papers  for  the  Lavox  Company,  La-  FLORIDA 

vox  Shampoo  Powder,  Chicago.  - -  -  -  - -  ^  „  ■ 

_ MBTROPOLIB  . JaekaoBrllle 

The  Cheney  Medicine  Company,  1212  GEORGIA 

.Adams  street,  Toledo,  O.,  is  placing  a  _ _  - 

few  new  orders  with  New  York  State  (Cir.  B8,I6«)  Atlaata 

papers.  It  is  reported  that  papers  in  CHROiriCl.B  . Aawaata 

other  States  will  be  used  later.  HBRALD  . Aa«Mta 

_  LBDOBR  . Colaaabaa 

Donovan  &  -Armstrong,  Common-  ILLINOIS. 

wealth  building,  Philadelphia,  are  send-  -  —  -  _  .  - 

-A  t  ...  I-  POLIBH  DA11.T  BOODA . CbleaRO 

mg  out  orders  for  twenty-two  lines  skawpimavbw  ChleaRo 


Donovan  &  -Armstrong,  Common¬ 
wealth  building,  Philadelphia,  are  send¬ 
ing  out  orders  for  twenty-two  lines  w  awmwAva  . caiea«o 

three  times  to  a  few  Maryland  papers  womah’B  WOREo~T7 . Obieasa 

for  the  Keystone  Rug  Company,  Phila-  HBRALD  . Jallat 


NORMANDEN  ..  (Cir.  B.4S0> ..  Graag  Park* 

OHIO. 

PL.Ai]«  DBALBR  .. . .  :7.Tofa^faa« 
(May  D.  96.106 — S.126,144) 
VINDICATOR  ......... .Taaaaaitawa 

PENNSYLVANIA 

TIBBS  . Ohastar 

DAILY  DBMOCRAT  . Jokaalawa 

JOURNAL  . .  .  . .  JahaatawB 

DISPATCH  . PIttabavs 

OBRMAN  OAEBTT’B  . .  PbllaBalpbla 

. Plltabaiw 

TIMBB-LBADBR  . Wllkaa-Bana 

OAEBTTB  . Tavk 

SOUTH  CAROLINA 

DAILY  MAIL  . AaAaiaaa 

DAILY  RBCORD  . Oalaaibla 

THB  STATB  .  .V.  .  .  .'  .  .  .  .  .Oelaaabla 
(  Cir.  D.  1S,272-S.  ISAID 


HBRALD-TRANBCRIPT 
JOURNAL  . 


The  A.  W.  Erickson  Advertising 
-Agency,  Fourth  Avenue  building.  New  | 
York,  is  placing  orders  with  Ohio  papers 
for  the  United  Roofing  Company,  Congo 
and  Ready  Roofing,  West  End  Trust 
building,  Philadelphia. 

The  F.  A.  Gray  Advertising  Company, 
Dwight  building,  Kansas  City,  Mo.,  is 
sending  out  orders  for  eleven  lines  eight 
times  to  Kansas  weekly  papers  for  the 
New  Process  Manufacturing  Company, 
Kansas  City,  Mo.  This  agency  is  also 
placing  orders  for  forty-two  lines  two 
times  with  Southwestern  weekly  papers 
for  D.  J.  Lane’s  -Asthma  Cure,  St.  I 
Mary’s,  Kans. 

Henry  King  Hannah,  299  Broadway, 
New  York,  is  placing  orders  for  the 
Travelers’  Insurance  Company,  78  Will¬ 
iam  street,  New  York,  in  cities  where 
they  have  agents. 

The  Homer  W.  Hedge  Company,  366 
Fifth  avenue.  New  York,  is  sending  out 
orders  for  fifty-six  lines  two  times  to  a 
few  Canadian  weekly  papers  for  Lanman 
&  Kemp,  Florida  Water,  135  Water 
street.  New  York. 

The  K  H.  Clarke  Advertising  Agency, 
112  Dearborn  street,  (Chicago,  is  sending 
out  orders  for  5,000  lines  to  be  used 
within  one  year  in  Southwestern  papers 
for  the  G.  Heilman  Brewing  Company 

H.  W.  Kastor  &  Sons  Advertising 
Company,  Equitable  building,  St.  Louis, 
is  placing  orders  for  5,000  lines  to  be 
used  within  one  year  in  Southern  papers 
for  the  J.  W.  Jenkins  Music  Company. 


INDIANA 


NBWB-TRIBUN^ . . .Marloa 

TRIBUNB  . Terre  Haate 

THB  ATB  MARIA . Notre  Dame 


BVBNINO  eABBTTB  . . .  .BarUBN^ea 

CAPITAL  . Dee  Melaoe 

RBOIBTBR  R  LBADBR  Dee  Melaoe 
THB  TIMBB-JOURNAL  ....Dabaaae 


TENNESSEE. 

NBWS-BCIMITAR  . 

.Mgmpkla 

BANNBR  . 

.IlMkWlU* 

TEXAS. 

RBCORD . Part  Wbvtk 

CHRONIOLB  . 

. .  Hwmgtwa 

TIMBB-HBRALD  . 

. . .  .Wmow 

WASHINGTON. 

POST-INTELLIGENCER ... _ 

WISCONSIN. 

G  VBNINO  WIBCONBIN ....  Mllwaakee 


KENTUCKY. 

COURIBR-JOURNAL  .... .  .Lealarllle 
TIMBB  . LealerlUe 

LOUISIANA 

ITBM  . New  Orleaas 

TIMBB  DBMOCRAT. ..  .Hew  Orleaas 


CANADA 

ALBERTA 


BRITISH  COLUMBIA 


MAINE. 


WORLD 
TIMBB  . 


ONTARIO. 


MARYLAND. 


THE  BUN  ..  PsM  ler  le  Cosh  Cir.  ..  Belilwere 
Mere,  sal  Ere.  Ill. SBl . 8aB..SO.fO* 

MICHIGAN. 

PATRIOT.dBl  0)  D.10.7a0;  S.  I  l.BlB.Jecluoa 

MINNESOTA 

TRIBUNE . Mere,  sad  Ere . MlaaespelU 

MISSOURI. 

DAILY  AND  BUNDAY  GLOBB.  JepUa 
POBT-DIBPATCB . Bl.  LeaU 


MONTANA 


MINBR  . BaMe 

NEBRASKA 

FREIE  PRESSE  .  .  (Cir.  141.440)  . .  Liae<da 


THE 

New  Orleans  Item 

Lead*  Nee  Orlaam  payers  ia  edtertielaa. 

eiiraUtiea  end  iaflncae*,  ead  the  lead  It 
lacreatinc.  Tke  watt  ckMy  erpreeeed  cir- 
cnlatioB  statcaicnt  hat  jeal  hcca  prepared 
hy  lilE  ITEM  aed  win  he  earn  apoa  le- 
qaeat  A  map  of  New  Orleam  Rowe  ca- 
actly  how  the  city  ia  cerered,  tad  aa  ilem- 
isad  liat  of  eonatry  towm  ahowa  hew  Ibay 
are  reached 

TIE  JOHN  BUDD  COMPANY 

AdlvcrllBtao  Bc^rcacBlatlvcs 

NBWYOBB  anCAGO  BT.LOUIB 


The  E.  N.  Erickson  Advertising 
.\gency,  21  Park  Row,  New  York,  is 
making  contracts  for  5,000  lines  to  be  PRBBB..., 
used  within  one  year  in  Southwestern  JOURNAL 
papers  for  the  .\llcock  Manufacturing 
Company,  New  York.  OOUBIBB. 

Frank  Kieman  &  Co.,  156  Broadway, 

New  York,  is  placing  a  few  orders  with 
Southern  and  Western  papers  for  Thei 
Woodbury  Company,  New  York.  This 
agency  is  also  sending  out  orders  for 
thirty-five  lines  one  time  to  a  selected 
list  of  papers  for  the  Pacific  Northwest 
Timber  Company,  516  Fifth  avenue.  New 
I  York. 


NEW  JERSEY. 


PRBBB . Asbarp  Park 

JOURNAL  . Bllwbatk 

TIMBB  . ..BlUabadk 

COUBIBB-NBWB  . PlalaBald 

NEW  MEXICO. 


BZAMINBR  . Paf  rkaraapk 

PRBB  PRBBB  . Laajaa 


QUEBEC. 


LAPRESSE  Cir.  Dm.  IBIO,  101,634  MmikMl 


Adolph  Spiehler,  Inc.,  Rochester,  N, 
Y.,  is  placing  orders  direct  with  a  few 
Pacific  Coast  papers. 

The  M.  Volkmann  Advertising 
Agency,  5  Beekman  street.  New  York, 
is  placing  telegraphic  readers  with  Ala¬ 
bama  and  Texas  papers  for  the  Dr.  Wa¬ 
terman  Institute,  122  East  Twenty-fifth 
street.  New  York. 


CHALLENGE  UNDISPUTED 

THE  DAILY  STATES  goes  by  carrier 
delivery  into  6,000  more  WHITE  homes 
in  the  City  of  New  Orleans  than  any  other 
paper,  morning  or  evening^ 

Comparison  of  Net  Circulation: 

May,  1910 .  SS,4S4  Daily 

May.  19U .  87,440  Daily 

Net  Increase,  May,  1911...  5,016 

In  the  year  1910  the  local  merchants 
gave  THE  STATES  89,444  more  inches 
of  advertising  than  any  other  New  Orleans 

‘“P^r,  the  first  five  months  of  1911,  THE 
STATES  led  its  nearest  competitor  in 
New  Orleans  by  80,100  inches  of  local 
advertising 

Foreign  Advertisers  please  note. 

Dally  States,  New  0rleais.U. 

The  S.  C.  ledmMi  Sfcdal  h§mty 
S*k  Agawts— Foewign  AdrartWag 
Naw  Yark  Cbiaagw  KmLm  Otw 
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WHAT  PUBLICITY  DOES. 


It  May  Not  Sell  Good*  but  it  Aroiue* 
Intereat  la  Whet  You  Hevo  to 

Offer  end  Your  Selesmen  Com¬ 
plete  the  Work — Advertising 
e*  en  Investment. 

Robert  B.  Wallace,  advertising  man¬ 
ager  of  the  Payne  Investment  Co.,  of 
Omaha,  last  week  gave  the  Omaha  Real 
Estate  Exchange  an  entertaining  and 
profitable  talk  on  advertising.  Among 
other  things,  he  said : 

“Advertising  is  salesmanship,  yet  I 
doubt  if  advertising  sells  lands  or  sells 
goods.  Advertising  arouses  interest  in 
what  you  have  to  sell,  but  there  must  be 
personal  salesmanship.  It  is  the  personal 
element  that  backs  up  the  vigorous  ad¬ 
vertising  that  separates  a  man  from  his 
money. 

"Advertising  is  a  promise.  Every  ad¬ 
vertisement  promises  value  received  to 
the  man  who  spends  his  money,  whether 
it  is  for  dry  goods  or  real  estate.  The 
man  who  makes  good  in  his  promises  is 
the  one  who  is  successful  in  his  adver¬ 
tising. 

“Advertising  is  optimism — one  must 
have  faith  in  what  he  is  offering  the 
public.  In  my  work  I  have  adopted  this 
motto — ‘To  be  interesting  one  must  tell 
the  truth  audaciously.’  Consider  this 
statement  for  a  moment.  Audacity  does 
not  mean  exaggeration,  but  a  bold  pre¬ 
sentation  of  what  you  have  to  place  be¬ 
fore  the  public. 

PICTURES  HELP  A  LOT." 

“In  the  work  of  our  company  we 
have  spent  much  money  for  photo¬ 
graphs  and  pictures,  because  people  like 
to  see  what  they  are  buying;  they  want 
to  know  something  beyond  what  they 
can  be  told  in  cold  type.  The  printed 
matter,  however,  must  be  prepared  with 
intelligent  care. 

“In  our  Scottsbluff  campaign  we  were 
approached  by  the  owner  of  a  splendid 
farm,  well  improved,  well  located,  who 
wanted  to  sell  the  farm,  and  listed  it  < 
with  us,  signing  up  a  contract  to  that 
effect.  The  matter  was  turned  over  to 
me  for  publicity,  and  I  described  the 
land,  the  crops  and  the  general  condi¬ 
tions.  I  don’t  think  I  stretched  a  single 
point  in  the  writing  up  of  that  farm. 
Shortly  after  issuing  the  advertising 
matter  we  made  another  trip  to  that  val¬ 
ley. 

“The  owner  of  the  farm  came  to  Mr. 
Payne  and  said  he  would  like  to  with¬ 
draw  the  land  from  the  market.  Mr. 
Payne  asked  him  why  and  said  he 
couldn’t  very  well  withdraw,  as  the  con¬ 
tract  was  signed  and  we  had  issued  ad¬ 
vertising  matter  descriptive  of  the  place. 
‘Yes,’  said  he,  ‘I  saw  a  little  write-up 
of  my  farm.  My  wife  and  I  read  it  over 
and  it  sounded  so  good  to  us  that  we 
decided  we  couldn’t  do  better,  and  we 
want  to  keep  the  farm.’ 

ADVERTISING  NOT  AN  EXPENSE. 

“In  our  advertising  work  I  hear  the 
remark  frequently,  and  probably  as  a 
criticism,  that  advertising  is  a  great  ex¬ 


it 


FORGING  TO  THE  FRONT 

^  In  six  months,  under  new  management,  the 
”  Brooklyn  Daily  Times  has  increased  its  circula¬ 
tion  to  more  than  40,000  copies  a  day,  and  it  is  still 
going  rapidly  forward. 

The  Times  has  been  for  many  years  a  prosperous 
and  conservative  newspaper,  content  to  furnish 
“quality”  circulation  of  a  high  class,  but  with  the 
change  in  ownership  a  more  vigorous  policy  was 
adopted  which  has  made  it  the  talk  of  Brooklyn. 
New  editions  have  been  put  out  and  readers  have 
come  in  by  the  thousands. 

In  the  Long  Island  field  and  in  a  large  section  of 
Brooklyn,  the  Times  has  led  all  other  news¬ 
papers  for  twenty  year.s  or  more.  Its  field  is,  to  a 
large  extent,  exclusive,  but  it  covers  all  Long  Island 
thoroughly.  The  Times  believes  that  its  net  circu¬ 
lation  is  as  great,  or  greater,  than  that  of  any  other 
Brooklyn  paper.  It  is  the  only  Brooklyn  newspaper 
publishing  a  late  news  and  baseball  edition. 


While  its  circulation  has  been  nearly  doubled  its 
rates  remain  the  same. 

THE  BROOKLYN  DAILY  TIMES 
24-26  Broadway,  Brooklyn,  N.  Y. 

I.  A.  Klein,  Forelan  Representattve 

MetropoUtaa  Tower,  New  York 


pense.  Let  me  suggest  here  that  if 
advertisers  would  consider  that  item  as 
an  investment  rather  than  an  expense, 

I  believe  there  would  be  more  of  it,  and 
that  it  would  be  more  effective.  Adver¬ 
tising  surely  costs  money,  but  it  should 
not  be  on  the  expense  account.  Money 
spent  in  advertising  puts  your  name 
and  your  business  before  the  public. 
It  becomes  then  a  part  of  your  assets. 
Advertising  is  the  hand-maid  of  Op¬ 
portunity;  she  is  taiioing  at  your  door. 

“It  is  an  old  sa'  uig  among  antiquated 
advertisers  that  th?y  are  advertised  by 
their  loving  friends,  and  that  is  about 
the  way  Nebraska  is  advertised  at  the 
present  time,  and  that  means  she  isn’t 
advertised  at  all. 

BIG  SALE  AT  SMALL  COST. 

“I  could  talk  with  you  for  some  time 
longer  upon  our  work  in  the  South,  but 
do  not  want  to  weary  you  with  the  de¬ 
tails  of  that  campaign.  You  doubtless 
would  be  surprised  to  know  that  the 
actual  expenditure  in  printer’s  ink  in 
selling  16,000  acres  in  Louisiana  during 
the  winter  was  less  than  40  cents  per 
acre. 

“We  have  run  great  trains — at  one 
time  having  eight  cars  in  a  Payne  spe¬ 
cial.  We  have  taken  trips  over  tropical 
New  Orleans,  have  visited  historic  bat¬ 
tlefields  of  the  South,  taken  our  guests 
back  into  the  old  plantation  days;  we 
have  given  them  a  touch  of  Southern 
life,  and  entertained  them  to  the  best  of 
our  ability.  In  a  little  over  four  months 
of  work  in  the  South  we  have  sold  over 
$1,000,000  worth  of  land.’’ 


An  action  in  involuntary  bankruptcy 
has  been  brought  against  the  Manches¬ 
ter  (la.)  Delaware  County  News,  by 
three  employees  seeking  to  recover  for 
wages  due. 


CONGRESSIONAL  RECORD  $1. 


Colorado  RepresentatiTe  Believes 

Million  People  Would  Subscribe. 

Believing  that  at  least  one  million 
people  would  subscribe  for  the  Congres¬ 
sional  Record  if  they  had  the  oppor¬ 
tunity,  Representative  Taylor,  of  Colo¬ 
rado,  introduced  a  bill  in  the  House 
Tuesday  to  make  every  postmaster  a 
subscription  agent  for  the  daily  publica¬ 
tion  of  the  proceedings  of  Congress. 

The  bill  make  the  subscription  price  $1 
a  year,  and  provides  that  the  Public 
Printer  shall  begin  to  fill  the  orders 
when  1,000,000  subscriptions  have  been 
received. 


Toronto  Star  on  Eddy’s  List. 

Charles  H.  Eddy,  the  New  York  spe¬ 
cial,  has  been  appointed  the  United 
States  representative  of  the  Toronto 
Daily  Star,  of  which  J.  E.  Atkinson  is 
editor.  The  Star,  which  is  an  evening 
newspaper,  has  a  sworn  circulation  of 
69,180.  Mr.  Eddy’s  list  includes  the  Bos¬ 
ton  Evening  Transcript,  Milwaukee  Wis¬ 
consin,  Providence  Journal,  Providence 
Bulletin,  Springfield  Republican,  Hart¬ 
ford  Courant,  Lewiston  Journal,  Savan¬ 
nah  Morning  News,  New  Orleans  Pica¬ 
yune.  Peoria  Journal  and  New  York 
Evening  Post. 


Waco  Ad  Club  Reorganized. 

The  Waco  (Tex.)  Advertising  Club 
was  reorganized  last  week  with  officers 
as  follows:  President,  W.  V.  Crawford; 
vice-president,  Sidney  Herz;  secretary- 
treasurer,  A.  C.  Patton;  directors,  W. 
J.  Mitchell,  George  G.  Stubblefield,  M. 
3.  Davis,  Jr.,  James  Mistrot,  G.  Strat¬ 
ton  and  S.  R.  Wills;  advisory  board, 
A.  R.  McCollum  and  C.  J.  Glover,  Sr. 


ADDITIONAL  AD  TIPS. 

Lord  &  Thomas,  Trade  building,  Chi¬ 
cago,  is  sending  out  orders  for  forty- 
two  lines  fifty-two  times  to  Western 
weekly  and  Sunday  papers  for  the  Arm¬ 
strong  Manufacturing  Company,  315 
Wabash  avenue,  Chicago,  where  they 
have  agents. 


The  MacManus  Company,  Ford  build¬ 
ing,  Detroit,  Mich.,  is  placing  orders 
with  large  city  papers  for  the  General 
Motors  Company,  Speedwell  Automo¬ 
bile,  Detroit,  Midi. 


The  Robert  M.  McMullen  Company, 
Cambridge  building.  New  York,  it  is  said 
has  secured  the  account  of  the  G.  Wash¬ 
ington  Coffee  Company,  66  Beaver  street. 
New  York,  and  is  figuring  on  a  general 
campaign. 


The  Philadelphia  Advertising  Bureau, 
Bulletin  building,  Philadelphia,  will 
shortly  use  small  country  newspapers  for 
the  present  for  the  Dill  Medidne  Com¬ 
pany,  Norristown,  Pa.  This  agency  will 
shortly  start  a  campaign  of  advertising 
with  Philadelphia  papers  which  will 
gradually  be  extended  for  the  Lenhart 
Manufacturing  Company,  Automobile 
Tri- Radiant  Light  Fixtures,  246  North 
Delaware  avenue,  Philadelphia. 


The  John  O.  Powers  Company,  119 
West  Twenty-fifth  street.  New  York, 
will  shortly  place  orders  with  metropoli¬ 
tan  cities  for  the  Peerless  Motor  Car 
Company,  Peerless  Automobile,  Qeve- 
land,  O. 


The  Frank  Presbrey  Company,  3  West 
Twenty-ninth  street.  New  York,  is  plac¬ 
ing  orders  with  papers  in  Alabama  and 
a  few  New  England  dties  for  Thomas 
Leeming  &  Co.,  Nestle’s  Food,  99  Cham¬ 
bers  street,  New  York. 


Proctor  &  Collier  Company,  15  West 
Sixth  street,  Cindnnati,  Ohio,  is  making 
contracts  for  5,000  lines  with  South¬ 
western  papers  for  the  George  Wiede- 
man  Brewing  Company,  Newport,  Ky. 


George  M.  Savage,  Newberry  build¬ 
ing,  Detroit,  Mich.,  is  sending  out  a  few 
orders  to  large  dty  papers  for  The  O. 
&  W.  Thom  Company,  Tanglefoot, 
Grand  Rapids,  Mich. 


The  C.  Brewer  Smith  Advertising 
Agency,  83  Devonshire  street,  Boston, 
Mass.,  is  placing  orders  for  sixty  lines 
one  time  with  a  selected  list  of  large  dty 
papers  for  the  Globe  Gas  Light  Com¬ 
pany,  The  Jewel  Cooks,  Union  street, 
Boston,  Mass. 


The  Snitzler  Advertising  Company, 
Hunter  building,  Chicago,  is  making  new 
contracts  for  7,000  lines  to  be  used  with¬ 
in  one  year  with  Southwestern  papers 
for  H.  S.  Peterson  &  Co.,  212  West  Kin- 
zie  street,  Chicago. 


THE  PirrSBURG 
PRESS 
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WASHINGTON  NEWS. 

(Special  Correapondence.) 

Washington,  D.  C.,  June  15. — For 
the  first  time  in  many  years  VV'ashing- 
ton  correspondents  are  now  allowed  the 
privileges  of  the  Speaker’s  lobby,  the 
hall  space  back  of  the  chamber  of  the 
House  of  Representatives.  Since  the 
privilege  was  abolished  years  ago,  only 
the  representatives  of  the  press  associa¬ 
tions  have  been  permitted  in  the  sacred 
precints  where  members  of  the  House 
lounge  and  smoke  while  the  House  pro¬ 
ceedings  are  rolling  merrily  on. 
Speaker  Champ  Clark  has  now  decreed 
that  newspaper  men  generally  may  have 
the  use  of  the  lolihy  in  talking  to  mem- 
l>ers  to  whom  they  have  sent  their  cards. 
The  Sjieaker  puts  the  newspaper  men 
on  their  honor  not  to  abuse  the  right, 
to  remain  only  long  enough  to  talk 
with  the  meml>er  sent  for  and  not  to 
interfere  with  members  to  whom  they 
have  not  sent  their  cards. 

The  National  Press  Club,  which  has 
made  remarkable  strides  since  its  birth 
scarcely  two  years  ago,  is  being  inun¬ 
dated  with  applications  for  membership 
from  non-resident  newspaper  men.  Sir 
Gilbert  Parker,  of  London,  a  member 
of  the  House  of  Commons,  whose 
stories  have  delighted  millions  of  read¬ 
ers,  and  S.  S.  McClure,  of  New  York, 
are  among  the  recent  applicants. 

The  severe  storm  that  swept  this  part 
of  the  country  this  week  nearly  put  the 
Washington  correspondents  out  of  com¬ 
mission.  With  trust  investigations  on,  the 
Senate  debating  and  voting  on  the  reso¬ 
lution  for  the  direct  popular  election  of 
Senators,  and  other  big  matters  pending, 
the  special  correspondents  found  that 
wires  were  down  in  all  directions,  and 
strenuous  appeals  were  made  to  the  tele¬ 
graph  companies  for  facilities  that  they 
could  not  furnish,  and  for  a  while  com¬ 
munication  w'ith  the  outside  world  was 
entirely  cut  off. 

The  Washington  Star  has  purchased, 
for  $85,.500,  the  building  occupied  by  the 
Galt  Jewelry  Co.,  on  Pennsylvania  ave¬ 
nue,  immediately  adjoining  the  Star 
Building. 

A  new  system  of  publicity  was  tried 
out  by  the  Sugar  Trust,  the  American 
Sugar  Refining  Co.,  during  the  hear¬ 
ings  before  the  House  special  committee 
which  is  investigating  the  affairs  of  that 
company  this  week.  Under  the  direc¬ 
tion  of  Assistant  Secretary  Gannon,  of 
the  company,  every  line  of  the  testi¬ 
mony  was  taken  by  stenographers  who 
worked  in  relays  and  furnished  copies 
of  the  testimony  to  all  newspaper  men 
in  attendance  on  the  hearing  who  cared 


Press  Clippings 


^  Everything  surd  anything 
J  that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere — 
can  be  supplied  by 

BURRELLE 

4f  LMajrcttc  Street.  New  Yertc  dfjr 
StTABLlgHBD  A  QCABTXB  or  A  CBBTUBT 


“  GOTHAM  GOSSIP  ** 

is  the  Mwsiest.  anappiot,  breesiot  and 
briabteat  weekly  review  of  life  ia  New  York. 
Maikea  a  crackajack  fcatare  for  both  daily 
aad  we^y  aewafapera.  Only  one  paper  in 


National  News  Service 

9  E.  26tk  Street.  New  York.  N.  Y. 


CHARLES  H.  EDDY, 

THE  NEW  YORK  SPECIAL,  WHO  HiAS  TAKEN  ROBERT  VIKTCF.^  HIS  CHIC.^GO  REPRESENTA¬ 
TIVE,  INTO  PARTNERSHIP. 


for  the  verbatim  report.  Mr.  Gannon 
was  formerly  financial  editor  of  the 
New  York  Times. 

Managing  Editor  Toomey,  of  the  Gal- 
veston-Dallas  News,  was  in  the  city  this 
week  en  route  home  from  New  York 
City. 

A  large  party  of  newspaper  corre¬ 
spondents  went  to  Old  Point  Comfort 
and  Cape  Henry  and  vicinity  this  week 
as  the  guests  of  Representative  McKin¬ 
ley,  of  Illinois,  chairman  of  the  Repub¬ 
lican  Congressional  Committee,  who 
each  year  entertains  many  correspon¬ 
dents  in  this  way. 

William  D.  Hassett,  formerly  of  the 
Washington  Post,  and  once  associated 
with  Vermont  newspapers,  has  joined 
the  Washington  staff  of  the  Associated 
Press. 

Chairman  Smoot,  of  the  Senate  com¬ 
mittee  on  printing,  .expects  to  again  re¬ 
port  to  the  Senate  in  a  short  time  the 
bill  modifying  the  printing  laws  of  the 
United  States  which  failed  at  the  last 
session  of  Congress.  The  measure  pro¬ 
hibits  Government  officers  from  having 
printing  done  except  by  special  act  of 
Congress  or  upon  Indian  reservations. 
.\11  the  Government  printing  hereafter 
must  be  done  at  the  (^vernment  Print¬ 
ing  Office  if  the  bill  passes.  It  pro¬ 
hibits  many  things  in  connection  with 
Government  printing. 

More  than  a  million  a  day  circulation 
for  the  Congressional  Record  is  the 
dream  of  Representative  Taylor,  of 
Colorado,  a  Democrat,  who  has  intro¬ 
duced  a  bill  authorizing  all  postmasters 
to  acc^t  subscriptions  for  it  at  $1  a 


year,  copies  to  be  issued  until  after 
subscriliers  are  on  the  books. 
The  Record,  which  is  the  (Jovernment 
publication  of  the  proceedings  of  Con¬ 
gress,  now  costs  the  public  $4.50  a  year. 

I.  C.  E. 


Newspaper  Advertising  Profitable. 

In  an  address  before  the  National 
Wholesale  Liquor  Dealers’  .\ssociation 
at  (Thicago  last  week,  R.  R.  Schuman, 
in  speaking  on  “Commercial  Advertis¬ 
ing,’’  urged  the  dealers  to  desert  nov¬ 
elty  advertising  and  use  the  columns  of 
the  newspapers.  He  pointed  out  the 
amount  of  space  dealers  could  buy  in 
newspapers  and  trade  journals  for  the 
sums  they  are  now  placing  in  novelties 
and  told  them  the  outlay  would  be  more 
profitable. 


Tb.t  Is  Wbst  Wesley  A.  Stenger 
Calls  tbe  Local  Newspaper. 

At  the  National  Sales  Managers’  As¬ 
sociation  banquet  held  recently  in  Chi¬ 
cago,  Wesley  A.  Stanger,  editor  of  the 
Office  Outfitter,  had  this  to  say  about 
the  advertising  value  of  the  daily  news¬ 
paper  : 

“The  local  newspaper  is  the  best  friend 
that  a  retail  can  hope  to  have.  It  is  the 
means  by  which  he  is  enabled  to  carry 
his  busine‘'s  messages  right  into  the  very 
heart  of  the  homes,  where  they  will  be 
read  and  listened  to  by  every  member 
of  the  household. 

“The  local  newspaper  stands  by  the 
local  merchant  through  thick  and  thin. 
Like  the  trade  paper,  it  works  when  it 
gets  paid  and  when  it  doesn’t.  The  Tner- 
chant  who  does  not  use  his  local  paper 
liberally  is  paying  for  it  just  the  same. 
He  may  not  think  so,  but  he  is.  The 
local  paper  is  the  backbone  of  good  gov¬ 
ernment.  It  is  the  most  potent  force  in 
molding  public  opinion,  and  to  the 
credit  of  local  editors,  be  it  said,  that  as 
a  class  the  local  newspaper  is  the  most 
incorruptible  institution  of  the  present 
day. 

“If  there  U  a  single  retailer  anywhere 
in  the  country  who  does  not  use  his 
local  newspaper  liberally  and  intelligent¬ 
ly  he  is  making  the  greatest  mistake  of 
his  business  career,  for  the  local  news¬ 
paper  will  furnish  the  demand  which 
will  sell  his  goods. 

“Using  the  local  newspaper  does  not 
consist  in  running  standing  advertise¬ 
ments,  but  it  does  consist  in  supplying 
the  editor  with  the  best  copy  that  can 
be  procured,  in  liberal  quantity  and  a 
change  of  copy  for  every  issue.  The 
man  who  does  not  change  his  copy  hurts 
himself  and  hurts  the  paper.  His  trade 
wants  a  new  message,  and  the  man  w-ho 
puts  up  his  new  message  in  the  most  at¬ 
tractive  manner  is  the  man  who  gets  the 
business.” 


E.  1.  Fitzgerald,  for  some  time  past 
one  of  the  proprietors  of  the  ^ie^rill 
(Wis.)  News,  has  accepted  a  position  as 
business  manager  of  the  Wausau  Sun. 
He  will  have  complete  charge  and  con¬ 
trol  of  the  business  of  the  Wausau  Sun 
Publishing  Co. 


The  Colton  (la.)  Courier  has  been 
purchased  by  J.  H.  Dripps,  formerly 
with  the  Gann  Valley  Chief. 


A  Reporter  Bliuke*. 

A  good  joke  is  related  at  the  expens;  of  a 
modest  young  Dakota  newspaper  man.  It  .is  to 
the  effect  that  the  pusher  of  the  pencil  went 
out  to  report  a  party  the  other  evening  where 
the  home  had  recently  been  blessed  with  a  new 
baby.  Accompanied  by  his  best  girl,  he  met 
the  hostess  at  the  door,  and  after  the  usual  sal¬ 
utations  asked  her  about  the  baby's  health. 
The  lady  who  was  quite  deaf  and  suffering 
with  the  grip,  thought  he  was  asking  her  about 
her  cold,  and  told  Him  that,  though  the  usually 
had  one  even  winter,  this  was  the  worst  she 
ever  had;  it  kept  her  awake  nights  a  good  deal 
at  first  and  confined  her  to  her  bed.  Then 
noticing  that  the  scribe  was  getting  nervous, 
the  said  she  could  tell  by  his  looks  that  he  was 
going  to  have  one  just  like  hers,  and  asked  him 
to  go  and  sit  down.  The  paper  was  out  at 
usual  the  next  week,  but  this  reporter  hat  quit 
inquiring  about  babies,  especially  wrhen  with  hit 
best  girl. — Logansporl  Chroniclt. 


$10,000  Net 


We  have  for  sale  a 
trade  monthly  maga> 
zine  now  doing  a  gross 
business  of  $30,000  per 
^  annum,  with  big  oppor¬ 
tunities  for  expansion. 
Can  be  published  oa 
present  lines  at  a  total 
cost  of  $20,000.  Con¬ 
trol  of  this  property  can 
be  bought  for  $16,000. 

Harwell  &  Gannon 

Brokers  in  Newspaper 
and  Magazine  Properties 

200  Ftfdi  Ave.  (cor  23d  Street) 
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NEWSPAPERS  ABROAD. 

Americaa  Methods  of  Journalism  Af¬ 
fecting  Other  Parts  of  the  World 

Says  Ella  Wheeler  Wilcox. 

Noted  Writer  Intereiewed  by 
Press  of  Many  Climes. 

"In  every  land  I  4ound  .American 
methods  of  journalism  criticised;  the 
idea  prevailed  that  the  rights  of  indi¬ 
viduals,  and  the  privacy  of  individual 
sorrow  and  joy  are  invaded  ruthlessly 
hy  the  .\merican  reporter.  Not  with  any 
idea  of  benefiting  the  world,  or  elevat¬ 
ing  public  sentiment,  but  merely  to  pro¬ 
duce  sensational  results.” 

The  foregoing  statement  was  made  re¬ 
cently  by  Ella  Wheeler  Wilcox  in  the 
course  of  a  chat  with  a  representative  of 
The  Editor  .snd  Publisher.  Miss  Wil¬ 
cox,  who  is  probably  the  most  widely 
known  newspaper  woman  in  the  world, 
had  just  returned  from  a  globe-trotting 
trip,  in  the  course  of  which  she  visited 
many  countries. 

"I  said  what  I  could  truthfully  to  mod¬ 
ify  this  impression,”  continued  Miss 
Wilcox,”  and  accentuated  the  fact,  that 
the  greatest  educatjonal  factor  in  our 
wonderful  .\merica  had  been,  and  was, 
the  -Xmerican  press. 

‘‘.American  methods  of  journalism, 
however,  are  to  some  extent  affecting 
other  parts  of  the  world.  The  publish¬ 
ing  of  photographs  of  people  talked 
alH)ut.  l)egan,  I  believe,  in  America  and 
is  now  (piite  universal. 

"It  was  a  matter  of  astonishment  to 
me  to  be  interviewed  in  Japan  by  a 
bright,  alert  young  man,  who  had  never 
been  outside  of  his  native  island,  and 
to  have  him  ask  for  a  photograph;  and 
it  was  with  much  curiosity  and  amuse¬ 
ment  that  I  opened  his  paper  the  next 
day  and  saw  a  much  beautified  reproduc- 
tkm  of  my  picture,  peering  out  from  the 
horizontal  columns  of  hieroglyphics 
which  constitute  Japanese  type. 

“There  was  a  long  interview,  running 
from  right  to  left  across  the  newspaper 
occupying  two  columns ;  and  I  found 
much  amusement  in  sending  it  to  friends 
in  America,  begging  them  not  to  feel  too 
indignant  at  what  the  editor  had  said. 
Of  course,  I  had  not  the  slightest  idea 
what  the  text  contained — whether  it  re¬ 
produced  what  I  said,  or  criticised,  or 
complimented. 

"It  was  an  English  editor  or  reporter 
who  interviewed  me  in  China;  and  he 
was  sufficiently  American  to  put  words 
in  my  mouth  which  I  never  said.  For 
instance,  saying  that  I  was  going  to  “try 
and  free  Chinese  women.” 

"What  I  did  say  was,  that  it  was  in¬ 
teresting  always,  in  traveling,  to  study 
the  condition  and  position  of  my  own 
sex  in  different  countries. 

In  India  a  most  delightful  and  cul¬ 
tured  Indian  editor,  nearly  seventy  years 
of  age,  gave  me  royal  treatment  in  col¬ 
umns  of  his  paper ;  and  again  in  Ceylon, 
courtesy  and  good  taste  seemed  to  gov¬ 
ern  the  editorial  and  reportorial  mind. 

“In  Java  and  Burmah  we  did  not 


IN  LOS  ANGELES 

IT  IS  NOW  THE 

RECORD 


CIRCULATORS  MEET. 


ELLA  WHEELER  WILCOX, 


ONE  OF  AMERICA  S  FOREMOST  WOMEN  W  RITERS,  WHO  HAS  RECENTLY  RETURNED 
FROM  A  TRIP  AROUND  THE  WORLD. 


I^eurgest  city  circulation 


come  in  contact  with  any  newspaper 
people.  I  do  not  remember  to  have  seen 
a  newspaper  there;  I  was  so  interested 
n  the  people  themselves. 

"In  England  everybody  knows  the 
newspaper  world  is  a  very  conserva¬ 
tive  one.  In  my  first  visits  to  England 
I  used  to  think  the  newspapers  extreme 
ly  uninteresting,  but  one  grows  to  like 
them,  especially  if  one  is  before  the  pub¬ 
lic.  The  English  journalists — reporter 
and  editor — seem  a  safer  friend  to  a 
stranger  than  is  frequently  accorded  to 
those  who  visit  American  shores. 

"There  seemed  to  me  a  greater  inter¬ 
est  in,  and  appreciation  of,  .\merica  this 
year  in  foreign  lands,  than  in  previous 
visits  abroad.  But  curious  and  mistaken 
impressions  exist  everywhere  concerning 
us;  and  one  rarely  finds  in  any  land  a 
really  dignified,  respectful  reference  to 
America  or  Americans,  in  any  of  the 
newspapers.” 


LEIPZIG  BEATS  THEM  ALL. 


Bernstein  Coming  Home. 

Herman  Bernstein,  correspondent  of 
the  New  York  Times,  who  is  now  on 
his  way  back  to  New  York,  said  in  Lon¬ 
don  last  week,  after  a  visit  he  had  paid 
to  Russia,  that  the  condition  of  the 
Jews  is  worse  now  than  it  ever  was  in 
the  history  of  Russia.  He  declares  that 
the  Russian  Government  has  made  no 
concessions  to  the  United  State  in  the 
passport  question. 


City  Editor  Suet  Columbus  News. 

Lou  E.  Parsons,  until  last  week  city 
editor  of  the  Columbus  (O.)  News,  has 
brought  attachment  proceedings  against 
the  Columbus  News  Company  for  ten 
weeks  back  salary,  amounting  to  $275. 
It  is  reported  that  the  company  is 
threatened  with  a  series  of  similar  suits 
of  the  same  nature. 


It  Is  the  Largest  Publication  Center 
in  tbe  World  Says  Curtis. 

Leipzig  is  the  largest  publication  cen- 
t.r  in  the  world,  says  William  E.  Curtis 
in  the  Chicago  Record-Herald.  More 
books  and  periodicals  are  printed  there 
than  anywhere  else,  and  more  people 
are  engaged  in  making  and  using  prin¬ 
ters’  supplies  than  in  London,  New 
York,  Berlin  or  Paris. 

The  latest  directory  shows  170  print 
ing  establishments,  156  book  publishers, 
370  newspapers  and  periodicals,  seventy 
type  foundries  and  shops  for  making 
presses  and  other  printing  machinery, 
twenty-two  music  publishers  and  460 
agents  representing  5,400  booksellers 
and  publishers  outside  of  the  city,  of 
whom  1,4.30  are  in  Germany.  More 
than  60,000  persons  are  engaged  in  the 
printing  trade. 

More  than  10,000  tons  of  books,  peri 
odicals  and  other  printed  matter  were 
shipped  last  year  from  Leipzig,  and  out 
of  a  total  of  30,718  books  that  were  pub 
lished  in  the  German  Empire  last  year 
11,219  were  printed  and  issued  in  Leip 
zig  and  3,723  music  books  and  pieces  of 
sheet  music. 

A  great  many  of  the  orders  came 
from  England,  France,  Austria  and 
other  counrties,  because  the  mechanical 
work  can  be  done  in  Leipzig  much 
cheaper  than  elsewhere.  It  is  said  that 
the  Leipzig  publishers  can  issue  a  book 
in  any  known  language,  which  perhaps 
is  an  exaggeration,  although  in  1909 
twenty-seven  different  languages  were 
represented  in  the  catalogue  of  publica¬ 
tion.  Naturally  the  city  is  fast  becom¬ 
ing  a  literary  as  well  as  a  publishing 
renter. 


Member*  of  International  AMociation 
Hold  Big  Convention  in  Chicago. 

The  thirteenth  annual  convention  of 
the  International  -Circulation  Managers’ 
.\ssociation,  held  in  Chicago  this  week, 
was  attended  by  more  than  two  hundred 
delegates,  representing  all  sections  of  the 
United  States  and  part  of  Canada.  The 
program  as  printed  in  The  Editor  and 
Publisher  last  week  was  closely  fol¬ 
lowed. 

A  feature  of  the  convention  was  an 
address  on  "Second-Class  Mail;  Its  Use 
and  Abuse,”  by  James  Britt,  third  as¬ 
sistant  Postmaster-General,  in  which  he 
oiced  the  views  of  the  Administration 
to  how  the  Postoffice  Elepartmeni 
should  be  run.  “No  honest  publisher  has 
anything  to  fear  at  the  hands  of  the 
Postoffice  Department,”  he  declared. 
But,”  he  added,  “no  dishonest  publisher 
has  anything  to  hope  for.” 

Regarding  efforts  to  eliminate  the  an¬ 
nual  Postoffice  deficit,  Mr.  Britt  declared 
that  “the  ledgers  of  the  department  at 
no  time  should  show  either  a  deficit  or 
surplus,  the  entire  service  being  ad¬ 
ministered  on  a  self-sustaining  basis.” 

proper  equalization  of  postal  rates, 
he  said,  would  easily  make  it  possible  to 
reduce  letter  postage  from  2  cents  to 
1  cent  an  ounce. 

"The  payment  of  fully  84  cents  per 
pound  on  letters,  caused  by  the’  payment 
of  2  cents  an  ounce  on  underweight 
pieces,”  said  Mr.  Britt,  “gives  a  profit 
which  is  applied  to  the  deficit  caused 
by  deficit  rates  on  other  mail  matter.” 

Frank  L.  Frugone,  manager  of  the 
Bollettino  Della  Sera  (the  Italian  Eve¬ 
ning  Bulletin),  New  York,  presented  to 
the  convention  an  album- containing  sig¬ 
natures  of  the  president  and  secretary  of 
very  nearly  1,000  Italian-American  so¬ 
cieties,  associations,  congregations, 
lodges,  courts  and  clubs  representing 
over  200,000  members  as  a  testimonial  of 
his  work  approving  the  protest  “against 
the  discriminating  abuse  of  the  word 
Italian”  in  any  news  detrimental  to  his 
countrymen  printed  in  the  American 
newspapers. 

Mr.  Frugone  said  that  it  would  take 
too  long  to  enumerate  the  Italian  news¬ 
papers  throughout  the  United  States, 
fifty  or  more,  which  had  endorsed  and 
approved  of  his  work  in  this  direction, 
not  to  speak  of  the  different  dailies  of 
the  largest  cities  of  Italy,  as  Genoa, 
Milan,  Rome,  Naples  and  many  others. 
The  Jewish  Morning  Journal  and  the 
German  Staats-Zeitung,  of  New  York, 
have  also  spoken  at  length  oh  the  right¬ 
eousness  of  the  protest  against  the  abuse 
of  the  word  Italian. 


New  Daily  for  Springfield,  Mo. 

Springfield,  Mo.,  will  soon  have  an¬ 
other  daily  evening  newspaper.  The  new 
paper  will  be  called  the  Springfield  Her¬ 
ald. 


THE  EUREKA  HERALD 

Of  EUREKA.  CALIFORNIA 

NET  PAID  CIRCULATION.  S.2M 
DAILY,  AND  GROWING  LIKE  A  WEED 

Only  afternoon  newspaper  in  Humboldt 
County  carrying  Associated  Press  Dis¬ 
patches. 

Largest  circulation  in  Eureka  of  any  news¬ 
paper,  morning  or  evening,  by  fully 
100%  over  its  nearest  competitor. 

Circulation  Guaranteed  by  $S,000.00 
in  Gold. 

Advertisers  wanting  action  on  their  money 
will  use  the  HERALD. 

THE  EUREKA  HEKALD 

EUREKA,  CALIFORNIA 

A.  K.  Stohi,  Editor  and  General  Manager. 

S.  G.  UNDENSTEIN,  INC./^ 

Special  Repreaentative,  New  York  &  Chicago 
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DO  CONTESTS  PAY? 


Editor  Smook  Tells  What  Thej  Did 

for  Hu  Country  Weekly.  More 

Then  Doubled  tke  Subscription 
List  and  Greatly  Increased  Ad* 
eertisinc  and  Job  Printing 
Patronage. 

\V.  W.  Smoak,  editor  of  the  Waiter- 
boro  (S.  C.)  Press  and  Standard,  gave 
the  South  Carolina  Press  Association 
editors  the  benefit  of  his  experiences  in 
conducting  contests  for  increasing  circu¬ 
lation.  In  the  course  of  his  remarks  he 
said ; 

“I  presume  that  the  Press  and  Stand¬ 
ard,  with  its  credit  on  subscription,  is 
an  average  country  weekly  newspaper. 
I  like  for  my  readers  to  think  it  is  not, 
but  that  it  is  brighter,  better,  newsier 
than  any  other  weekly  in  the  entire 
State,  and  that  for  personal  interest  to 
them  even  the  great  dailies  cannot  ap¬ 
proach  it.  Of  course,  I  know  they  are 
fooled,  but  on  Wednesday  mornings  1 
like  to  go  down-street  and  see  the  peo¬ 
ple  of  the  town  reading  the  Press  and 
Standard  in  the  lobby  of  the  postoffice 
and  on  their  way  home,  while  the  morn¬ 
ing  dailies  are  unopened. 

“.A  bit  of  history  of  the  Press  and 
Standard  may  not  be  out  of  place.  In 
.\ugust,  1?KI6,  1  Iwught  this  paper  from 
Jas.  E.  Pcurifoy,  who  for  three  years 
had  been  proprietor  and  editor.  It  had 
between  l,l{tO  and  1,200  subscribers,  a 
small  part  of  which  were  paid  in  ad¬ 
vance.  He  told  me  that  I  could  count 
on  about  $600  per  year  from  subscrip¬ 
tions;  that  this  was  about  all  he  ever 
got  out  of  that  part  of  the  bus'ness. 
Well.  1  had  the  nerve  to  undertake  to 
run  the  newspaper  under  those  condi¬ 
tions,  but  I  had  not  been  at  it  long  when 
I  concluded  something  would  have  to 
be  done.  ‘The  ghost  had  to  walk.’  and 
(  must  make  him  walk. 

RESULTS  OF  FIRST  CONTEST. 

“.About  this  time  the  Jamestown  Ex¬ 
position  came  off,  and  I  decided  to  put 
on  one  of  their  popularity  contests,  giv¬ 
ing  away  two  trips  to  Jamestown  and 
some  watches  and  rings  as  premiums. 
This  idea  took  well,  and  I  was  enabled 
to  collect  some  of  the  outstanding  sub¬ 
scription  accounts,  and  in  .August,  1907, 

I  found  that  instead  of  collecting  only 
about  $600  on  subscriptions  I  had  col¬ 
lected  $1,611.69,  besides  adding  about 
300  new  subscribers.  This  make  a  good 
impression  and  was  very  profitable. 
There  were  no  enemies  made,  nor  were 
there  any  disgruntled  candidates.  Every¬ 
one  seemed  perfectly  satisfied. 

“However,  I  concluded  it  would  be 
bad  policy  to  conduct  a  voting  contest 
every  year,  and  I  decided  the  next  year 
not  to  have  a  contest.  As  a  result,  I  col¬ 
lected  only  $952.43  that  year,  and  the 
end  of  the  year  saw  another  newspaper 
in  the  field,  an  eight-page  semi-weekly  at 
$1  per  year,  printed  w-ith  a  fine  plant, 
including  linotype,  and  a  very  able  and 
experienced  newspaper  man  as  editor. 


CIRCULATION  ENGINEERS 

Now  conducting  SIXTEEN  dif¬ 
ferent  contests. 

Operating  in  TWELVE  different 
states. 

AU  our  manaaers  are  members  of  the 
Companjr,  iosurina  the  publisher  of  s 

‘‘Parseaally  Cendneted  Contest** 
Bank  or  commercial  references. 
"Ntr  TIE  dEATEST,  HIT  TIE  lEST” 

THE  UNITED  CONTEST  CO. 

UmmS  HiXL.  CLEVELAND.  OHIO 


SIX  HUNDRED  NAMES  ADDED. 

“Dec.  24,  1908,  the  Press  and  Stand¬ 
ard  announced  the  beginning  of  another 
voting  contest,  the  prizes  this  time  being 
a  Rock  Hill  buggy,  a  sewing  machine,  a 
dining  table  and  a  couch.  This,  I  be¬ 
lieve.  proved  the  most  profitable  of  all 
the  contests  I  have  run.  We  placed  630 
new  names  on  the  mailing  list  and  se¬ 
cured  most  gratifying  results  in  every 
way,  including  the  good  will  of  the  peo¬ 
ple  of  the  country.  .Again  we  were  for¬ 
tunate  in  closing  with  no  “sore”  can¬ 
didates.  Our  subscription  figures  this 
year  amounted  to  $1,6^.50,  and  despite 
the  fact  that  our  competitor  was  still 
running  we  made  a  raise  of  25  per  cent, 
in  our  advertising  rates.  This  com¬ 
petitor  has  since  succumbed  to  the  in¬ 
evitable. 

“.A  third  contest  was  run  the  early 
part  of  1910,  the  prizes  this  time  being 
a  piano.  Rock  Hill  buggy,  sewing  ma 
chine  and  gold  watch.  Four  hundred 
and  thirty-one  new  subscribers  were  ob¬ 
tained.  and  the  total  for  subscriptions 
amounted  to  $2,‘2<'0.01  for  the  year  end- 
ng  .August,  191<t.  -Another  rai.se  of  25 
per  cent,  in  advertising  rates  was  made 
at  the  conclusion  of  this  contest. 

A  MILUON  VOTES  CAST. 

"A  fourth  contest,  concluded  only  a 
few  weeks  ago,  we  consider  the  most 
successful  of  all.  This  time  we 
gave  away  a  piano,  a  Taypor-Cannady 
top  buggy,  a  Princess  steel  range 
and  a  sewing  machine.  Much  in¬ 
terest  was  manifested  in  this  contest  all 
over  the  territory.  The  piano  was  won 
by  a  little  girl  four  years  old,  or,  rather, 
it  was  won  for  her  by  her  father,  a 
Baptist  preacher.  She  had  a  total  of 
more  than  a  million  votes. 

"Five  hundred  and  thirteen  new  names 
were  added  to  the  roll  during  this  con¬ 
test,  and  the  financial  side  shows  several 
hundred  dollars  more  than  any  of  the 
other  contests.  Besides,  the  total  num¬ 
ber  of  subscriptions  is  in  excess  of  3,100 
copies  per  issue,  which  makes  the  largest 
subscription  list  of  any  county  weekly 
in  the  State,  a  claim  which  I  think  can¬ 
not  be  contradicted. 

THEY  PAY  IN  HIS  CASE. 

“Now,  the  question  which  has  been 
asked  over  and  over  again,  Do  con¬ 
tests  pay?  would  have  to  be  answered 
affirmatively  in  my  case.  I  do  not  be¬ 
lieve  the  results  the  Press  and  Standard 
has  been  able  to  achieve  could  have 
been  obtained  in  any  other  way.  -A  good 
live  contest  is  worth  more  than  sev¬ 
eral  paid  solicitiors.  We  find  there  is 
no  better  method  of  advertising  a  news¬ 
paper  than  by  a  well-conducted  con¬ 
test.  Our  advertising  has  greatly  in¬ 
creased  and  so  has  the  amount  of  job 
printing.  These  results  are  traceable 
largely  to  the  contests  we  have  con¬ 
ducted.” 

CLUBS  AND  ASSOCIATIONS. 

Miss  Mary  L.  Hay  was  re-elected 
president  of  the  Pittsburg  (Pa.)  W'om- 
an’s  Press  Oub  at  the  annual  meeting 
held  last  week.  Other  officers  elected 
are:  Miss  Catherine  Patterson,  first 
vice-president:  Miss  Sara  Barbour,  sec¬ 
ond  vice-president;  Mrs.  Grif  .Alexan¬ 
der,  recording  secretary;  Mrs.  .A.  W. 
Smith,  Jr.,  corresponding  secretary.  .?nd 
Mi.ss  Marion  Haymaker,  treasurer 

.A  permanent  fishing  camp  for  mem¬ 
bers  of  the  Denver  Press  Club  and  their 
families  was  opened  this  week  near 
(hinnison,  Colo.,  on  the  Gunnison  river. 
The  camp  will  be  managed  by  Dudley 
B.  Humphrey,  a  member  of  the  club. 

The  summer  outing  of  the  Northeast¬ 
ern  Michigan  Press  .Association  will  in¬ 
clude  a  trip  from  Cheboygan  to  the  Soo 
via  L«s  (Hieneaux  Islands. 


HE  IS  “COMMISSIONER”  NOW. 


F.  J.  Djmr  RecatwRR  Appointment  to 
Pnnnma*Cnlifominn  Enpaaition. 

-Announcement  has  just  been  made 
that  Francis  John  Dyer,  a  member  of 
the  Press  Gallery  in  Washington,  and  a 
magazine  w'riter  of  ability,  has  received 
the  coveted  appointment'  of  Commis¬ 
sioner  for  the  Panama-Califomia  Expo¬ 
sition,  to  be  held  in  San  Diego  in  1915. 

The  appointment  of  Mr.  Dyer  was 
made  solely  on  merit.  Many  men  were 


FRANCIS  JOHN  DYER. 


considered  for  the  position,  but  for  va¬ 
rious  reasons  Mr.  Dyer  was  selected. 

He  went  to  Washington  in  1906  for 
the  San  Francisco  Chronicle,  after  “mak¬ 
ing  good”  in  New  York.  His  experience 
in  newspaper  work  was  gained  chiefly 
in  California,  and  for  nearly  15  years  he 
was  a  member  of  the  editorial  staff  of 
the  San  Francisco  Chronicle.  About 
two  years  ago  he  resigned  from  the 
Chronicle  and  made  a  vacation  tour  of 
the  Pacific  Coast,  accompanied  by  Mrs. 
Dyer. 

On  his  return  to  Washington  he  re¬ 
sumed  his  work  as  correspondent,  rep¬ 
resenting  some  of  the  strongest  papers 
on  the  Pacific  Coast,  among  them  the 
Los  Angeles  Times,  the  San  Francisco 
Post,  the  Sacramento  Union,  the  San 
Diego  Union  and  the  Riverside  Press. 
Later  he  was  appointed  correspondent 
of  the  Albany  Journal,  the  American 
Stone  Trade,  Horticulture,  the  Jersey 
Bulletin  and  other  publications. 

Although  seemingly  having  his  hands 
full,  Mr.  Dyer  has  sent  out  two  syndi¬ 
cate  letters  a  week  and  has  achieved  re¬ 
markable  success  in  this  work.  Besides 
all  this,  he  contributes  from  time  to  titne 
to  the  magazines. 

He  will  fulfil  all  demands  made  on 
him  in  connection  with  the  exposition 
work  without  neglecting  any  of  the  mat¬ 
ters  already  entrusted  to  him. 


Ministers  to  Establish  a  Paper. 

The  Ministerial  Union  of  San  Antonio, 
Texas,  has  decided  to  start  a  newspaper 
to  assist  in  the  fight  for  State-wide  pro¬ 
hibition.  The  Rev.  J.  V.  Dickinson  will 
be  the  editor. 


New  York  State  Consolidation. 

The  Tri-County  Publishing  Company 
is  the  name  of  a  new  corporation  which 
has  taken  over  the  St.  Johnsville  (N. 
Y.)  Enterprise  and  the  Dolgeville  (N. 
Y.)  Republican. 


NEWSPAPERS  AND  THE  MESSAGE 


Results  Cannot  Bo  Gnarantood  but 

Depend  on  Cbaractor  of  tbo  Ad. 

Advertising— be  it  space  in  a  news¬ 
paper,  space  in  a  magazine,  on  a  bill¬ 
board,  or  in  the  street-car,  or  through 
decorated  windows,  or  the  efforts  of 
a  brass  band — is  but  the  system  of 
carrying  the  message  from  the  merchant 
to  the  customer.  . 

Advertising  can  carry .  any  message 
that  can  be  devised  to  any  person  fitted 
to  receive.  The  law  of  cause  and  ef¬ 
fect  applies  just  as  accurately  to  every 
possible  instance  as  does  the  system  of 
double-entry  bookkeeping  to  every  pos¬ 
sible  step  in  the  business  world.  But 
advertising,  like  a  six-shooter,  hits  just 
as  hard  for  evil  as  for  good. 

Just  as  the  balance  sheet  is  necessary 
to  show  whether  or  not  the  business  re¬ 
corded  between  book  covers  by  double¬ 
entry  bookkeeping  is  being  run  at  a 
profit  or  a  loss,  so  a  knowledge  of  the 
results  which  come  to  the  merchant  is 
necessary  to  show  whether  or  not  adver¬ 
tising,  the  modern  me. hod  of  conveying 
the  message  from  merchant  to  con¬ 
sumer,  is  being  applied  to  the  profit  or 
the  loss  of  the  business. 

It  was  recorded  recently  that  a  street¬ 
car  company  in  a  great  city  reached  its 
employes  with  a  message  impressing 
upon  them  the  value  of  courtesy  by  put¬ 
ting  this  message  in  the  daily  news¬ 
papers.  The  message  took  hold  of  the 
employes,  largely  liecause  they  realized 
that  the  public  had  read  it  and  would 
be  watching  to  see  whether  or  not  the 
employes  accepted  that  message.  The 
employes  did  accept  it,  to  the  great  de¬ 
light  of  the  officials  and  the  public. 

In  another  large  city  lately  there  was 
opened  a  cafe,  and  the  preliminary  ad¬ 
vertisements  announced  that  it  would 
outshine  the  most  glittering  of  the  ex¬ 
travagant  cafes  in  all  the  world.  The 
advertising  dwelt  on  this  one  idea  of 
expense,  snobbishness  and  exclusiveness 
until  the  very  people  the  owners  were 
seeking  to  reach  turned  up  their  noses 
and  avoided  the  place. 

The  first  instance  of  cause  and  effect 
was  to  the  good  of  the  company  send¬ 
ing  out  the  message ;  the  second  instance 
of  cause  and  effect  was  to  the  detriment 
of  the  company  sending  out  the  mes¬ 
sage.  But  each  case  was  covered  by  the 
basic  principle  of  advertising,  namely, 
transmission  of  information,  and  it  was 
not  the  fault  of  the  publicity  given  the 
messages,  nor  of  mediums  carrying 
them,  that  one  of  these  messages  proved 
profitable  and  the  other  prove3  the  op¬ 
posite. 

The  medium  chosen  for  the  conveying 
of  the  message,  the  daily  newspapers, 
could  guarantee  a  sufficient  number  ol 
readers  for  the  respective  messages.  The 
effect  of  the  message  the  newspapers 
could  not  guarantee,  for  the  effect  must 
result  from  the  message  itself,  which, 
in  the  instance  of  the  cafe  advertise¬ 
ments,  was  not  the  right  message. — 
Seattle  Times. 


WIL^DES 
Refined  IVletals 

are  so  unquestionably 
superior  to  others  that 
one  trial  is  all  that*  is 
necessary  to  convince 
the  users  of  this  fact. 

THOS.  WILDES’  SON 
14  Dover  St,  New  Yoric 
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DIRECTORY  OF  ADVERTISING  AGENTS 


i, 

MOTEL  SINTON 

•JUNE 


International  Photo > 
En<?r avers  Association 


CINCINNATI,  OHlp. 
28- 


Areyouiotn^  lo  h*  ihmn  ? 

Or  Jo  you  stay  mi  homo  mnJ  kick  bmcauam 
Uun^  arm  not  tii^fmrmnt  ? 
htffmyou  mvmr  triad  to  mmkm 
lham  diffarani  ? 

Gmi  oui  of  the  rut !  Know 
your  fellow  Crmflamcn!  Loam 

more  about  how  lo  mmkm  your 

I  f>/u3ui03S  pay,  (  maybe  you 

ik/toarmore  than  theothera, 

'^^a,come  tell ua)  ‘ 


Better  Now! 


Gatchcl  ft  Manning 

PMILADELPHIA 


General  Agents 


ADVERTISERS’  SERVICE 

5  Beckman  St.,  New  York 
Tel.  Cortlaadt  3155 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLUN  ADV.  CO. 

Broad  Eackange  Bldg.,  New  York 
Tel.  Broad  6148 

CARPENTER  A  CORCORAN 
26  Cortlandt  St.,  New  York 
Tel.  Cortlandt  7800 

DEBEVOISE,  FOSTER  CO. 

1S<17  Weet  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 

FEDERAL  ADVERTISING  AG’CY 
243  Weet  39th  St.,  New  York 
Tel.  ^ryant  4770 

FRANK,  ALBERT  A  CO. 

26-28  Beaeer  St.,  New  York 
Tel.  Broad  5745 

HOWLAND,  HENRY  S.,  Ade.  Ag’cy 
20  New  St.,  New  York 
Tel.  Rector  4398 

KIERNAN,  FRANK,  A  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cordandt  8214-15 

MEYEN,  C.,  A  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
44  Broad  St.,  New  York 
Tel.  Broad  1420 

THE  SIEGFRIED  COMPANY 
50  Church  St.,  New  York 
Tel.  Cortlandt  7825 

STODDARD  A  BRICKA,  Ada.  AgU. 

114-116  Eaat  28tb  St.,  New  York 
Tel.  1528  Mad.  Sq. 


PENNSYLVANIA 


BLOOMINGDALE,  CHAS.,  Jr. 

1420  Chestnut  St.,  Philadelphia 
Personal  Service 

FROWERT  ADV.  AGENCY 
Stephen  Girard  Bldg.,  Philadelphia 
Tel.  Filbe^5137 

RUBINCAM  ADV.  AGENCY 
Dreael  Bldg.,  Philadelphia 
Tel.  Lombard  2152 

PHILADELPHIA  ADV.  BUREAU 
WiUiam  W.  Matos,  Inc. 
Bulletin  Bldg.,  Philadelphia 


MEXICO 

THE  PUBUCITY  COMPANY 
San  Diego,  9,  City  of  Mexico,  Mex. 


CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


Georgia  Press  Meeting. 

The  coining  annual  meeting  of  the 
Georgia  Weekly  Press  Association  at 
Cartersville,  July  12  and  13,  promises  to 
he  the  largest  in  the  history  of  the  as¬ 
sociation.  The  city  of  Cartersville  is 
making  elaborate  preparations  for  the 
entertainment  of  the  visiting  editors. 


Publishers*  Representatives 


ALCORN,  FRANKUN  P. 

Flatiron  Bldg.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekm'an  2991 

BARNARD  A  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BRYANT,  M.  b^,”c^  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gram  ercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  6187 

KELLY,  C.  F.,  A  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 

KRUGLER,  FRED’K  M. 

37  East  28th  St.,  New  York 
Tel.  Madison  Sq.  8622 

UNDENSTEIN,  S.  GT 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  A  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sj^  6723 

PUTNAM,  C.  1. 

45  W.  34th  St.,  New  York 
Tel.  Mitfri^  Hill  1377 

VERREE  A  CONKUN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300  _ 


AD  FIELD  PERSONALS. 

Carlisle  N.  Greig,  of  the  Street  Rail¬ 
ways  Advertising  Company,  of  New 
York,  will  join  the  Lord  &  Thomas 
Agency,  in  Chicago,  about  July  1. 


Thomas  H.  Martin,  formerly  editor 
of  Dixie  and  secretary  of  the  Atlanta 
Chamber  of  Commerce,  has  been  ap¬ 
pointed  publicity  manager  and  industrial 
secretary  of  the  Tacoma  Chamber  of 
Commerce. 


M.  B.  Claussen  has  been  appointed 
manager  of  the  advertising  department 
of  the  Hamburg-American  Line,  New 
York. 


J.  D.  Hampton,  formerly  of  the 
Hampton  Advertising  Agency  and  more 
recently  connected  with  the  English 
edition  of  Printer’s  Ink,  has  been  ap¬ 
pointed  United  States  representative  of 
S.  H.  Benson,  Ltd.,  advertising  agents, 
of  London. 


R.  H.  McKinney,  of  the  J.  P.  McKin¬ 
ney  Special  .\gency,  New  York  and 
Chicago,  will  return  on  Saturday,  June 
17,  from  a  six  weeks’  trip  in  the  far 
West,  during  which  time  he  has  visited 
the  publication  offices  of  all  the  papers 


he  reprAents'  between  Buffalo  and  the 
Pacific  Coast.  He  also  called  upon  a 
number  of  advertisers  and  advertising 
agents.  He  reports  a  very  successful 
trip. 

Mannie  Barris,  formerly  typograph¬ 
ical  designer  with  Collier’s  Weekly,  and 
one  of  the  most  widely  known  artists  in 
his  line  in  the  world,  gave  an  illustrated 
talk  before  the  Denver  Advertising  Club 
last  week  on  “Typographic  Art.” 


W.  H.  Calkins  was  the  principal 
speaker  at  the  Fort  North  (Tex.)  Ad 
Club  luncheon  last  week.  His  subject 
was  “Basic  Mediums,”  and  in  the  course 
of  his  remarks  he  declared  newspaper 
advertising  to  be  the  best  and  to  be  pro¬ 
ductive  of  results  where  other  mediums 
fail. 


NEWS  OF  THE  AD  CLUBS. 

Members  of  the  Fort  Worth  (Tex.) 
.Ad  Club  are  confident  of  enough  votes 
to  capture  the  national  convention  for 
1912.  Chicago  and  Chattanooga  have 
both  pledged  support  to  Fort  Worth. 

The  Dallas  (Tex.)  Advertising 
League  has  leased  the  entire  third  floor 
of  the  Hotel  Lenox,  Boston,  during  the 
national  convention,  August  1-4. 


The  Advertising  Glib  of  Oklahoma 
City  has  named  sixteen  delegates  to  the 
national  convention  at  Boston.  A  spe¬ 
cial  Pullman  will  be  chartered  for  the 
trip.  The  car  will  be  well  covered  with 
banners  describing  Oklahoma  City. 


“Advertising  Mediums,  Basic  and  Sup¬ 
plementary,"  was  the  topic  for  discus¬ 
sion  at  the  monthly  dinner  of  the  Mil¬ 
waukee  Advertising  Club  last  week.  H. 
Y.  Offut  handled  the  topic  from  the 
standpoint  of  the  retail  advertiser,  A 
R.  Wellington  for  the  mail-order  men 
••nd  .A.  W.  Seiler  for  the  general  ad¬ 
vertiser. 


Here’*  ■  Good  Idox. 

The  San  Antonio  (Tex.)  Advertisers’ 
Club  has  appointed  a  standing  committee 
to  which  merchants  and  others  may  sub¬ 
mit  advertising  propositions  for  inves¬ 
tigation.  It  is  believed  that  this  course 
wijl  eliminate  the  advertising  fakir  from 
the  local  field. 


BOOMING  THE  CITIES. 

The  Buffalo  Chamber  of  Commerce, 
which  is  conducting  an  advertising  cam¬ 
paign  in  behalf  of  the  city,  has  just  is¬ 
sued  a  forty-eight-page  “Fact  Book  of 
Buffalo,”  containing  fifty-two  illustra¬ 
tions,  copies  of  which  are  being  mailed 
to  inquirers  in  different  parts  of  the 
country.  It  contains  a  lot  of  valuable 
data  such  as  would  prove  of  interest  to 
persons  not  familiar  with  the  resources 
of  the  city.  .Among  other  things,  it 
gives  six  reasons  why  Buffalo  is  an 
;d-al  industrial  center. 


“The  Best  Residence  Town  in  Geor¬ 
gia”  is  the  title  of  a  booklet  which  is 
being  sent  broadcast  in  behalf  of  De¬ 
catur,  Ala.  Ten  thousand  copies  will 
be  distributed  during  the  next  three 
months.  One  thousand  dollars  will  also 
be  spent  in  newspaper  advertising. 


THE  LOVE  JOY  CO.  ■mbitoh.d  iijs 
ELECTROTYPERS 

■ad  Maaufacturen  of  Blectrotypa  Machiaary 
444-446  Pearl  Street  New  York 


GARWOOD  ELECTRIC  HKSJSg’” 


,.v  ^  bt  itorted  bj  •  tlHMl  draiit  or  •  rrOMMl. 

loch#  it  to  tbat  tbc  Mfoty  of 
crew  M  Mver  de^caduit  oo  tbe  memorj  of  Mjrooc  imo. 


80S~H  explains  how. 

Garwood  Electric  Co.,  "ttRwooSN.“j^ 

IN’!  Talk  PWhltlahii.  Baatoa  CUeaco  PittibuTf 
Si.  laris  Naw  Orlaaai 


••XHE  KOHEER  SYSTEM” 

of  ELECTRIC  CONTROL  for 

Motor -Driven  Printing  Presses  and  Auxiliary  Machinery 

Used  by  the  leadins  newspapers  throuKhout  the  world 
Manufactared  and  sold  by  the 

CUTLER-HAMMER  MFX}.  CO.,  Milwaukee,  IVIaconaln 

Mew  York  Ohloaco  Boston  Plttobarx  PnlUdelphla  Cleveland  San  Fraaoiaoo 
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The  following  Progressive  Dailies  use 

Auropui  Machiney 


Not  one  on  the  list  could  be  induced  to  return  to  the 
obsolete  Hand  Method  of  Making  or  Finishing  Print¬ 
ing  Plates  : 


The  Ba'timore  American 

The  Ba'timore  News 

The  Baltimore  San 

The  Baltimore  Star 

The  Boston  Herald 

The  Boston  Journal 

The  Boston  Post 

The  Boston  Globe 

The  Boston  Traveler 

The  Boston  American 

Belfast  Telegraph 

Berliner  Morgenpost 

Berliner  Lokal  Ajozieger 

The  Brooklyn  Eagle 

The  Brooklyn  Standard  Union 

The  Buffalo  Even'ng  News 

The  Cincinnati  Times-Star 
The  Chicago  American 
The  Chicago  Tribnne 
The  Chicago  Evening  Post 
The  Chicago  News 
The  Dayton  News 


The  Detroit  News 
The  Detroit  News-Tribune 
The  Denver  Post  ' 

Ed  nburgh  "The  Scotsman’’ 

The  Glasgow  News 
The  Houston  Chronicle 

The  Kansas  City  Star 
The  Kansas  City  Times 

The  London  Times 
The  London  Daily  Mirror 
The  London  Daily  Mail 
The  London  Daily  Telegraph 
London  "News  of  the  World” 
London  "The  People” 

The  London  Evening  News 
The  Louisville  Courier  Journal 

The  Manchester  Dally  Mail 
The  Manchester  Daily  News 
The  Manchester  Evening  Chronicle 
The  Manchester  Guardian 


Milan  "Corrier  Del  La  Sera” 
Moscow  "Russkoje  Slavoe” 
Montreal  “La  Presse” 

The  Montreal  Star 

The  Montreal  Herald 

The  Minneapolis  Journal 

The  Minneapolis  Tribune 

The  Milwaukee  Journal 

The  Newark  Evening  News 

The  Newcastle  Chronicle 

The  New  York  Herald 

The  New  York  World 

The  New  York  Evening  Telegram 

The  New  York  Times 

The  New  York  American 

The  New  York  Sun 

The  New  York  Evenii^  Journal 

The  New  York  Post 

The  New  York  Evening  Mail 

The  New  York  Globe 

Paris  “Le  Journal” 

Paris  “Le  Matin” 


Paris  “Le  Petit  Parisien” 

The  Philadelphia  Evening  Telegraph 

The  Philadelphia  Evening  Bulletin 

The  Philadelphia  Inquirer 

The  Philadelphia  Evening  Times 

The  Philadelphia  Press 

The  Philadelphia  Public  Ledger 

The  Pittsburg  Gazette-Times 

The  Pittsburg  Press 

The  Rochester  Post  Express 

The  San  Francisco  Bulletin 

The  San  Francisco  Examiner 

The  St.  Louis  Globe  Democrat 

The  St.  Paul  Dispatch 

The  Seattle  Times 

The  Toronto  Star 

The  Toronto  Evening  Telegram 

The  Toronto  World 

The  Toledo  Blade 

The  Washington  (D.  C.)  Times 

The  Washington  (D.  C.)  Evening  Star 

The  Worcester  Telegram 


The  JUNIOR  AUTOPLATE  EQUIPMENT  is  now 

the  accepted  standard  for  the  Stereotyping  foundry 
in  progressive  Newspaper  Offices. 


ARE  YOr AMONG  THE  QUICK  OR  THE  DEAD? 


AUTOPLATE  COMPANY-OF  AMERICA 

•  % 


Henry  A.  Wise  Wood,  President 


No.  1  Madison  Ave.,  New  York 


